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Government Survey Shows | 


Value of Motor Trucks 


In Farm Transportation 


Lepartment 


of Agriculture Official 


Outlines 


N. A. C. C. Group Findings Obtained 


In Federal Investigation 


EW YORK, Jan. 


haulage of fruit and vege 


market was presented today a 
the open meeting of motor tri 
tional Automobile Cham! of 
by Bryce Edwards of the Unite 


yer 


MOTORISTS’ TAX BILL 


DOUBLE RAILROADS’ - 


Washington, Jan. 6.— The totz 
tax bill of $1,060,000,000 c J 
motor vehicle owners in 
ceeded the total cost of 
tion and maintenance on 
miles of state highways anc 
more than double the total 
paid by the railroads of the countr) 

These figures offer new and con- 
vincing evidence of the fact, it was 
pointed out by the American Auto- 
mobile Association, that the moto! 
vehicle is paying its full share ol 
road costs and “should €as a 
warning to state legislatures to 20 
slow om any proposals looking 
the further pyramiding of uch 
taxes.” 

The total 


sery 


to 


consisted of $930,- 


(Continued on Page 2) 
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Hudson-Essex Distributors | 
Honor President McAneeny 


NE W YORK, Jan. 6—One of the 
important of the social 
ions of the automobile show 
week took place last evenang at the 
Ritz-Carlton, when veteran Hud- 
son-Essex distributors, who have 
served the company for ten years 
or more, honored Hudson's pre 
dent, William J. McAneeny, in ob- 
servance of his twenty-iirst anni- 
versary with the company. 

Mr. McAneeny started in with 
Hudson as a purchasing agent. ris- 
ing successively to factory manager, 
president of Essex Motors, director 
of Hudson, treasurer, director, vice- 
president, general manager, and 
now president and general man- 
ager. 

Many leaders in 
industry were guests of 
son Essex distributors. Albert D. 
Lasker, former chairman of the 
United States Shipping Board and 
one of the founders of the Hudson | 


most 


funet 


Sl- 


the automotive 
the Hud- 


6.—Valt 


There 


the motor truck in 
tables from the grower to the 
t length in an address before 
ick manufacturers at the Na- 
Commerce Headquarters here 
xd States Department of Agri- 
culture. 

Mr. Edwards 
presented only 
actual $xperience, that the 


cd on Page TY ROR 
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W MARMON SIXTEEN 
PRICED $4,775-$5,045 


New York, Jan. 6.—G. M. Williams, 
president of Marmon, today an- 
nounced the prices on the new six- 
teen-cylinder line, which was for- 
mally announced in Automotive 
Daily News on Saturday. The. Mar- 
mon company has been very much 
delighted at the interest which this 
newcomer in its line, with the multi- 
cylinder aluminum power plant, has 
aroused. The show crowds have 
flocked to the booth to inspect the 
sixteens, and a number of orders 
have been booked. 

The prices of the various body 
models on the sixteen chassis are as 
follows: 
5-passenger 
2-passenger 
5-passenger 
2-passenger 


sedan 
coupe 
victoria 
convertible coupe. 
5-passenger convertible sedan. 
7-passenger sedan 

et, limousine ..,.. 


4.875 
4.995 
4.945 


FOUNDATIONS LAID IN 1930 
TO AID BUSINESS IN 1931 


EW YORK, Jan. 


6.—Nineteen-thirty 


was not a year of 


large profits but it was a year of preparation for great- 


er 
of strength in 
of the year were the low 

These facts are brought out 
further comments made by execu- 
tives of manufacturing companies 
in response to requests for their 
views by Automotive Daily News. 
is a decided feeling of opti- 


the automotive 


Motor Car Company of New York, 
was one of the speakers, as were 
Henry Ittleson, international banker 


(Continued on Page 18) 


WHERE TO GET 
AUTOMOTIVE DAILY 
NEWS DURING 
THE SHOW 


Show issues to the 
trade visitors in New York 
are free and may be ob- 
tained from your hotel 
news stand, booth D-14 
at the show, in the press 
room at the show or at 
your own booth or dealer 
meeting. 


earnings in the future and one of the outstanding points 


business situation at the close 


inventories. 
in « 


mism regarding the coming year, and 
the reasons therefor are found in 
the following statements constitut- 
ing the fourth installment of the 
series of views obtained by 
motive Daily News. 

Sales managers generally are con- 


(Continued on Pa~e 12) 


BUICK MOTOR COMPANY 
RECALLS 4,500 WORKERS 


Detroit, Jan. 5.—Buick Mofor 
Company has recalled 4,500 men to 
work, bringing total employment to 
| 8,575. This is in addition to the 
| 1,000 men put on last week prior to 
which company had 3,000 employed 
for inventory-taking. 
| Sparks from the Show 
| U. S. foreign trade greater than be- 
| fore 
| Editorial, 
ness” 
la million miles without an accident 
bus line record 
| General Motors 
help truck users 
Trade associations help business by 

getting facts Page 15 


| New things you will see at the Show, 
Page 16 


“The Beauties of Idle- 
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5 Cents. 


. C. BANQUET 


PRESIDENT HOOVER SPEAKS 
OVER RADIO FROM CAPITAL 


Julius Barnes Discusses Economic Problems of the 


Moment; Irvin S. 


Cobb Solves the 


Gloom Problem 


EW YORK, Jan, 


6.—More than 1,200 representatives 


of all divisions of the automotive industry gathered 
tonight in the grand ballroom of the Commodore Hotel for 


the ; 
of Commerce. 


900 AUBURN AND CORD | 
DEALERS AT ANNUAL | 


SHOW. LUNCHEON 


Auburn and ‘Cord dealers distribu- 


Auto- 


| 
| 
| 


tors and salesmen attended the an- 
nual New York show luncheon at 
the Commodore today. This large 
gathering, radiating as it did the 
optimism expressed by officials of 
the company present, was* warned 
to exercise restraint in this connec- 
tion in its sales activities by R. H. 
Faulkner, vice president and gen- 
eral manager of Auburn Automobile 
Company. 

“The fact that we have developed 
new automobiles of great value will 


(Continued on Page 8) 


annual banquet of the National 
If there is discouragement any where it was 
not evident among these leaders in every 
* motive 


Automobile Chamber 


branch of auto- 
activity. 

Confidence in the ability of 
| industry to carve out a future, even 
more glorious than its past, was the 
| Samate of the talk on the platform 
|} and around the tables. 

When the president of the United 
States addressed the automotive 
executives over the radio at 9.40 and 
“in“a hopeful vein of the fu- , 


the 


| ture, the enthusiasm was tumultu-7 
ous. 


Alvan Macauley of Packard, 
president of the N. A. C. C., was in 
the chair as presiding- officer. 

The guest speaker of the evening 
was Julius H. Barnes, chairman of 
the board of directors of the Cham- 
ber of Commerce of the United 
States and also chairman of the 
National Business Survey Confer- 
ence, 

Mr. Barnes in his talk stressed the 
unwillingness of political leaders to 
subordinate party selfishness to the 


(Continued on Page 8) 


Car Displays at Hotels 
Prove Good Sales Getters 


NEW YORK, Jan. 6.—While not 


numerous as in_ previous 


|years, the displays at the various 


hotels give promise of turning up 
considerable business for the indus- 
try before the week is over. With 
only a couple of days on which to 
base estimates, it looks now as if 
this year’s attendance and business 
will exceed last year’s by a consid- 
erable margin, 

Not only are the 
numerous, but they seem more in- 
terested. They have impressed 
salesmen with the sincerity of that 
interest. As one of them said today: 
“It seems to me that they come here 
with their minds made up they need 
to buy new cars and that they re- 
quire only a little urging to get them 
to place their orders. All are opti- 
mistic and it looks as if the buyers’ 
strike has been broken at last.” 

The main outside displays are 
General Motor’s huge show in the 
Astor, where every G. M. unit is 
represented—cars, accessories and 
other units; the Chrysler Corpora- 


so 


visitors more 


tion in the Chrysler building, with | 


Chrysler, Dodge, De Soto and 


the Commodore 
Auburn, 


Plymouth on view; 
with Cord, Duesenberg, 


‘(Continued on Page 18) 


PLAN TO REORGANIZE 
MERCER; TO EXHIBIT 
AT HOTEL MONTCLAIR 


EW YORK, Jan, 6.—Announce- 
ment that a syndicate has been 
formed and reorganizing the 
Mercer Motor Comapny was made 
today by Harry Wahl, acting presi- 
dent, formerly associated with Chev- 
rolet and Durant, and Jules M,. 
Howard, syndicate representative. 
Wahl and Howard said two mod- 
els of the new Mercer, which they 
stated is to be a straight eight to 
sell at approximately $2,650 and up, 
will be placed on display tomorrow 
at the Hotel Montclair, where show 
headquarters have been located in 


is 


(Continued on Page 8) 
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U.S. Foreign Trade Still 


30% Greater 


By 0. K. DAVIS 


National Foreign Trade 
Council 


Secretary 


N common with a general reces- 
sion in trade the world over, the 
foreign trade of the United States 
dropped off measurably last year. 
The figures for 1930, on the most 
recent estimates, show our exports 
to be approximately $3,850,000,000 
and our imports about $3,050,000,000, 
a drop of 26 per cent. and 31 per 
cent., respectively, from the figures 
of 1929. 

Our foreign trade is still more 
than 30 per cent. greater in quan- 
tity, however, than before the war. 
Its recession in volume during the 
past year was only between 12 and 
15 per cent., as both our export and 
import prices for the year were cully 
15 per cent. lower. 

Import prices dropped more sharp- 
ly than export prices, because raw 
products and crude materials, which 
suffered the greatest price declines 
of all commodities during the year. 


Than Before 


| constitute the greater part of our 
imports. 

This reduction in the prices of our 
principal imports compensated in 
many cases for losses in our export 
trade. For example, although our 
exports to Brazil were about $45.,- 
000,000 less for 1930 than for 1929, 
the reduced price of coffee enabled 
American buyers 
more than that sum on our pur- 
chases of Brazil's chief commodity. 


In fact, the actual quantity of our | 


imports was within slightly more 
than 90 per cent. of our purchases 
abroad last year, denoting an active 
buying market in the United States 
for the materials entering into our 
manufacturing industry. 

Among the staples which we ex- 
ported in 1930 in largér quantities 
than in 1929 were gasoline and 
other light oils with an increase of 
12 per cent. 

In looking forward to 1931 Amer- 
ican foreign traders are analyzing 
their markets carefully and are pre- 


paring for the increased volume of | 


[ACCEPTANCG. 


ALBURN 
AUSTIN 
BUICK 
CADILLAC 
CHEVROLET 
CHRYSLER 
CORD 
CUNNINGHAM 
DE SOTO 
DODGE 
DUESENBERG 
DURANT 

DU PONT 
ESSEX 
FORD 
FRANKLIN 
GARDNER 
GRAHAM 
HUDSON 
HUPMOBILE 
JORDAN 

LA SALLE 
LINCOLN 
MARMON 
MATHIS 
NASH 
OAKLAND 
OLDSMOBILE 
PEERLESS 
PIERCE-ARROW 
PLYMOUTH 
PONTIAC 


to save slightly | 
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business that is sure to develop. 
The resources of our credit, as 
shown in the development of Amer- 


|}ican foreign banking branches, on 
| the one hand, and of the systems 
| initiated by credit departments of 


War Despite 1930 Drop 


the 
a 


our large manufacturers, on 
other, have been developed 
very high point of efficiency. 
Our services of transportation and 
communication are better than ever 
before. Our export departments 
are better trained and are more at 
home in foreign trade. In short, 
we possess advantages over oul 
position in the corresponding slump 


to 


|} in 1921 that are the result of nine 
| years’ hard work. 


American foreign 
trade has maintained its _ indis- 
pensable position in our general 
commerce throughout the year and 


| with better prospects for 1931 it is 


ready to resume the steady advance 
it has made in all lines since the 
war. = 
GAS TAX COLLECTIONS 
INCREASE IN INDIANA 
Indianapolis, Ind., Jan. 6.—Gaso- 
line tax collections for 1930 
amounted to $18,155,631.13, an in- 
crease of $2,011,062.71 over collec- 
tions last year, according to a re- 
port just issued by the state gaso- 
line tax collector. December col- 
lections, it was reported, amounted 
to $1,421,742.88, a slight increase 
over the same month of 1929 when 
$1,354,759.17 was collected. 


That cars may serve better . . and longer! 


One excellent feature almost all passenger cars have in common 


REO 
ROLLS-ROYCE 
ROOSEVELT 
RUXTON 


are placing performance before price. 


are New Departure Ball Bearings . . . a sure sign that engineers 


Known and appreciated by 


engineers, dealers and service stations, are these advantages of 


STUDEBAKER 
STUTZ 

VIKING 
WINDSOR 
WILLYS 
WILLYS-KNIGHT 


New Departure installations: 


formance and oil-tight, dirt-excluding housings. 


ROLLS 


Friction-free movement, permanent 


alignment of shafts and gears, wear-resisting, trouble-proof per- 


The New Departure 


Mfg. Company, Bristol, Connecticut; Detroit, Chicago, San Francisco. 


NOTHING 


LIKE A BALL 


New Departure Ball Bearings 





SPARKS from the SHOW 


. 
Enviable Record 
z + * 


$17,000 and Millions 


* 


An 


* 


Beyond Depression—Prosper- 


ity 


* - = 


Cars and Rails 


Chris Sinsabaugh— Detroit Editor 


T was an unusual affair, that testimonial dinner tendered 
to William J. McAneeny on the completion of twenty-one 


vears with Hudson. 
old associates 


It brought together some 150 of his 
distributors who had followed the McAneeny 


flag for ten years or more; factory associates and friends 
who joined in paying tribute to the ability of a man who 
started as a New York street car conductor and who has 
climbed to the heights in the automobile industry. 

Cleverly handled from the toastmaster’s throne by C. C. 
Winningham, the dinner sparkled with wit, sentiment and 
| expressions of affection for the head of the house of Hudson. 
That it lasted until midnight well demonstrated the interest 
‘displayed in the affair and the brilliancy of the speeches. 
'R. B. Cole of New York, A. D. Lasker of Chicago, James 
Schermerhorn of Detroit, Roy D. Chapin, chairman of the 
Hudson board; Henry Ittelson of New York, J. E. Gomery 


of Philadelphia, J. 


a 


* 


O. Linetau of Montreal and J. R. Coxe 
of New York did the talking. 


Business reminiscences naturally bobbed up in most of 


the talks. 


reputation as well as being one 


Mr. Lasker, as an advertising man of national 


of the organizers of the 


Hudson Motor Car Company of New York, told of the early 


days of Hudson and how the comp 


any started in 1909 with 


a paid-up capital of only $17,000. It really was Lasker with 


(Continued on Pa; 10) 


‘MOTORISTS TAX BILL =<CHICAGO 


IN 1930 MORE THAN 
DOUBLE RAILROADS’ 


(Continued from Page 1) 


000,000 in special taxes and $130,- 
| 000,000 in personal property taxes. 

Taxes paid by motor vehicle own- 
|ers constituted nearly one-half of 
the $2,200,000,000 expended for high- 
| Way construction and maintenance, 
| bonded indebtedness, equipment 
| purchased and administration cost 
| Of all the highways and streets in 
the United States, the A. A. A 
Statement says. 


|GEORGIA BUS OPERATORS 
| ORGANIZE ASSOCIATION 


| Atlanta, Ga., Jan. 6 (UTPS).— 
| Organization of the Georgia Motor 
| Carriers’ Association was perfected 
| here at a meeting of some 100 oper- 
ators from all parts of the state. 
| R. S. Coleman of Tifton was elected 
president of the body. 

Other officers elected included 
Dozier L. Hood, executive’ vice- 
president; William Arrington, vice- 
president; Joseph Self, vice-presi- 
dent; H. L. Langford, secretary and 
treasurer, and H. Dillard Winship, 
| C. R. Johnson and Irwin Munford 
of Dublin, Ga., directors. All but 
the last named are of this city. 

It is expected that the organiza- 
tion will include eventually more 
than 200 operators of bus lines op- 
erating in the state. 


| Holley Everlasting 
BRAKE DRUMS 
displayed by 
Cap Kinstler 
at Room 2241 


Commodore Hotel 


GRAYBAR BUILDING 


lightest drum made | 


SHOW 

ISSUES OF 
Automotive 
Daily News. 


24—Saturday 
26—Monday 
27—Tuesday 
28—Wednesday 
29—Thursday 
30—Friday 


In addition to the reg- 
ular circulation of Auto- 
motive Daily News there 
will be Daily Distribution 
in Chicago to those in the 
trade at the hotels, meet- 
ings, show booths, ete. 
Mail dist?ibution to dif- 
ferent groups daily, in- 
cluding fleet owners, bus 
owners, dealers, distrib- 
utors, jobbers, factory 
men and others. 


January 
January 
January 
January 
January 
January 


Make Your Space Reser- 
vations Now. 


Automotive Baily News 


H. A. TARANTOUS,. Bus. Mer 
NEW YORK CITY 
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Chicago, Tl). 
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Geo. M. Slocum, Mgr. 
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J. Edward Schipper, Mgr. 
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Now You TAKE Brooklynt 


(OR IF YOU DON'T, SOME OTHER MANUFACTURER WILL!) 


FOR the benefit of the visiting boys who 
take their geography straight—New York City com- 
prises five counties . . . of which Brooklyn is the 
gtanddaddy in population, and first in the heart of 
Detroit’s countrymen—because it buys most cars, has 
highest registrations, and is a certain huge-volume 
market for 1931! 

Brooklyn can give tremendous sales—if you keep 
up with her merry pace! But you've got to move fast .. . 
because buying habits are changing fast . . . some 
models are going up—some out. . . a new market has 
sprung up for new cars... and sales managers who 
“knew Brooklyn backwards” ten years ago have to 
reverse mental gears! 

For Brooklyn car-ownership is going forward in 
giant strides! In the past five years registrations climbed 
48,000—more than four times Manhattan’s increase— 
gave Brooklyn to-day’s total of 169,533 cars, the 
largest part of your largest city market! 

And (note this!) the middle-class buyers gave 
70% of the increase! Car ownership jumped 33,460 
in $2,000-$4,000 districts—increased only 3,553 in 
above- $5,000 districts! To-day the middle-class own 
100,000 of the borough’s 169,000 cars! 

The middle-class districts are—and have been— 
the best customers for almost every car, as comparative 
1925 and 1930 Brooklyn registrations show . . . 


BUICK—72X\ cars up in over-$5,000 districts, which own 3,004 cars; 

3,345 Up in $2,000-$4,000 group, which owns 9,482 cars! 
NASH—top-incomed districts up 793, now own 1,464 Cars; 
middle-incomed, up 6,144, now own 8,868 cars! 

DODGE—top-incomed districts, down 305, now own 1,062 cars; 
middle-incomed, up 1,360, now own 7,196 cars! 
ESSEX—top-incomed districts up 451, now own 848 Cars; 


middle-incomed, up 2,592, now own 4,013 cars! 


HUPMOBILE—top-incomed districts, up 484, now own 788 cats; 
middle-incomed, up 2,121, now own 3,088 cars! 


HUDSON—top-incomed districts, down 249, now own §80 cars; 
middle-incomed, up 3, now own 2,489 cars! 


STUDEBAKER—top-incomed districts, down 112, own 1,334 cars; 
middle-incomed, up 1,107, now own 7,346 cars! 


OLDSMOBILE—top-incomed districts, up 48, now own 335 cars; 
middle-incomed, up 323, now own 1,564 cars! 


CHEV ROLET—top-incomed districts, up 1,105, now own 2,126 carss 


middle-incomed, up 6,873, now own 12,197 carsf 


THE middle-incomed districts in Brooklyn 
represent a replacement market nearly five times as big 
as the top-incomed group . . . comprise eight times as 
many unsold first-car prospects! If you want business— 
you've got to do business where it’s being done! And 
if you want more 1931 sales— you'd better advertise 
in the paper most of Brooklyn reads! 

That paper is The News! 

The News has 329,000 circulation in Brooklyn— 
100,000 more than the five-borough circulation of the 
three largest Brooklyn daily papers combined—a 
quarter-million more than the combined Brooklyn 
circulations of the two New York papers most used 
for new car advertising! 

Of this huge circulation, 205,000 concentrates in 
middle-incomed districts which own and buy most 
cars—treaches 60% of families! In the same districts, 
the New York Times covers 8% of families, the 
Herald-Tribune 5%! Brooklyn papers don’t analyze 
circulation by districts—but middle-incomed coverage 
can’t be high, because the largest has only 97,000 total 
city circulation! So if you want to reach Brooklyn’s 
middle-class market, you must use The News! 

Similarly, you need The News in Brooklyn’s above 
$4,000 districts—The News reaches 110,000 readers— 
Times and Herald-Tribune combined only 61,000! 

And to develop fully the entire New York market— 
you need the leverage and influence of the vast News 
circulation, exceeding 1,216,000 in the city and sub- 
ucbs . . . with more readers in every borough, in every 
income group, and in the rich suburbs than any paper 
in New York! 

For intensive selling in 193 1—at the lowest cost in 
New. York—consider The News! 


TH E [of N EWS, New York's Picture Newspaper 


220 EAST 42nd STREET, NEW YORK + 


Tribune Tower, Chicago + 


Kohl Bldg., San Francisco 
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—And Now 
Eight-Cylinder Motor Trucks 


Model AEC, 344 x 434, Eight-Cylinder Truck Engine, 130 HP. 


For years builders of commercial cars 
using quality engines have looked to 
Lycoming for leadership in this direc- 
tion. Now Lycoming takes another 
forward step hy introducing Eight- 
Cylinder Engines especially designed 
for commercial application. The ad- 
vantages of greater, smoother and 
more flexible power that have caused 


the Straight Eight engine to revolu- 
tionize the passenger car field are now 
applicable to the industrial field in 
units engineered for this market by a 
manufacturer who has been a pioneer 
in Straight Eight design and building. 


In this Lycoming Eight-Cylinder En- 
gine the length is not. materially 
increased, so that, in the majority of 
cases, interchangeability between six 
and eight-cylinder engines of com- 
parable output is possible without 
change in hood or cowling. Already 
a number of very prominent truck 
manufacturers have adopted the 
LYCOMING AE Series Eight-Cylinder 
Engine as standard equipment. We 
predict within a short period of time a. 
wide acceptance of the eight-cylinder 
engine for commercial vehicles of cer- 
tain tvpes to which they are especially 
sulted. 


Write us for more information about the applicabil- 
ity of these engines to any commercial car problem. 


LYCOMING MOTORS 


LYCOMING MANUFACTURING COMPANY 
WILLIAMSPORT, PENNA. - 


NOTHING FINER CAN BE SAID OF ANY MOTOR VEHICLE THAN “IT IS POWERED BY LYCOMING” 
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the I 5 >a e tewarts 


will be the Tar , ow 


a big money making opportunity for 
truck and passenger car dealers 


~The New Stewarts Embody 
Improvements that place 
them far ahead of the field. 


The new and better Stewarts are being hailed as 
the outstanding truck value of the age by men 
who know the truck industry from A to Z. 

Thousands of Stewarts are in use in over 600 
American cities and 87 foreign countries. Many 
Stewarts made 8, 10 and 12 years ago are still 


in service. 


| 5 Models.. 57 Wheelbases 
Lto7 Ton... $695 to $5700 


Liberal Finance Plan Available 


FOR 18 years Stewart has built-up a world-wide 
reputation as a maker of quality trucks moder- 
ately priced ... The 1931 Stewarts offer bigger 
value per dollar than ever before... Appearance, 
rugged design, power and the most advanced 


engineering improvements, mark them by far 


*“America’s Greatest Truck Value.” 


MOTOR TRUCKS 


STEWART MOTOR CORPORATION 


BUFFALO, N, Y. 


The New Stewarts have been styled 
and beautified to excel in appearance 


See The Big Exhibit of New Stewarts... 3rd Floor ... Grand Central Palace ... New York Auto Show, Jan. 3rd te 10th. 
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CADILLAC MOTOR CAR CO. CONTINENTAL MOTORS | MARMON WILL BE HOST 
motive Daily Cw TO HOLD SHOW BANQUET SHOWS LOSS FOR YEAR’ TO DEALERS TOMORROW 
AT HOTEL PLAZA TODAY = AT COMMODORE LUNCHEON 
“Of, By and For the Entire = industry” ‘ ina 


ae i. — New Werk. Jan. 6—Alfred  P tors Corporation and subsidiaries re- 
iosliiaiaes meee I . be —_— i . . ° ° ? 
Published Every Day Except Sunday and Monday by port for the year ended October 31, New York, Jan. 6.— eed: ae 
avroMoniE DAILY NEWS eo a GORFORATION, Sloan, president of General Motors; | 1930, a net loss of $2,037,783 after | annual custom lg cee one 
St., New Yor + = : : : . ‘ , r 
350 Hudson Alexander Johnston, Secretary. R. H. Grant, vice-president, and /| depreciation and other expenses, but | Car Company will be host to its 


O. J. Elder, President. H.A. Tarantous, Vice-President 
, 128, |Lawrence P. Figher, president of | before special charges amounting to distributors and dealers from all 


Entered as second-class matter August 27, 1925, at the post office at ‘ ee ote ae : 

New York. N. ¥., under the Act of March 3. 1878. the Cadillac Motor Car Company, ee ae vo ~ a parts of the country, particularly 
716 G New York, N. ¥. elephone awk 4- count. This compares with net! ¢} er aboar ‘ ‘heo; 
2716 Graybar Bidg., New Yor — | will be the featured speakers at ao” Sa ee — , | ce eastern seaboard, at a luncheon 
profit of $710,535 after charges and | tomcrrow at 12.30 o'clock in the 


Circulation—Net paid Av erage over r 10, 000 daily guaranteed. | banquet given by Cadillac in the/ Federal taxes, equivalent to 33 cents East Ballroom, Commodore Hoic! 
Member A. B. C. | Hotel Plaza tomorrow night. a share on 2,113,000 shares of no-par The event this year, however. is 

TE "3021 ——— | More than 200 dealers, distributors | Stock in year ended October 31, 1929. | expected to take on_added signiti- 
r 7, 1931 | : : igniti 

WEDNESDAY, JANUARY 7, | and members of the factory organi- cance because of the introduction of 


—————"*{DVERTISING AND BUSINESS HEADQUARTERS | zation who are attending the New, NASH ANNOUNCES PRICES (the new Marmon Sixteen, and the 


scope cf the entir ar acini 
Marry A. Tarantous, Business Manager. J. Edward Schipper, Eastern Manager. | York Auto Show will be present. ON NEW 1931 MODELS a ca th entire Marmon program 
George M. Slocum, Manager Detroit Bureau, 427-8 Fisher Building, Detroit, Mich. The meeting will be devoted exclu- for 1931, embracing this car as well 
hone Empire 3500; Willard R. Cotton, Western Manager, 333 North Michigan Ave., sivel adillac’s program for 1931. as two new straight-eichts j 
hicago, Ill., phone Central 5936; Metz B. Hayes, New England Manager, Little Build- | Sively to Cc F p : ; New York, Jan. 6—Prices on the »..4 oF g ele u in the 
ing, Boston, Mass.; Blanchard. Nichols & Coleman, American National Bank Building, Among those who will attend are sine gg gg hee red oe moderate and popular price fields. 
Sen Francisco, Cal.;. Lincoln Building. Los Angeles, Cal: 1031, Henig Eater tens. | John J. Schumann, president of the ge . in . ”t ee dded to <_ residing at the luncheon will be 
Wash. Address AL L advertising an usiness co Pp 2% |General Motors Acceptance Corpora- the cas See ett apo o ae st George Tenney, Marmon general 
’ oltering of the Nash Motors sales director, who, in addition to 


New York City. 
EDITORIAL DEPARTMENT |tion; Albert Bradley, vice-president aie : : a 2S 
350 Hudson St., New York, N. ¥. Telephone CA nal 6-1000. of General Motors; John Thomas ee See Se ee 4° making a short address, will intro- 
Alexander Johnston, Editor. William C. Callahan, News Editor. | Smith, vice-president and general | follows: Nash 8-70 convertible sedan quce other speakers on a program 
Detroit Bureau—Chris Sinsabaugh, Editor, 427-8 Fisher Building, Detroit, Mich., phone | i f General Motors: A. L for four, $1.075: Nash 8-80 con- +: t isc rel e b 7 
Empire 3500. Contributing Editor, John C. Wetmore. A. Benson Carleton, Technical | counsel of Genera otors, - S| vertible sedan for four. $1.86 hat is comprehensive, but designed 
Editer. | Deane, president of Motors Holding, | , P s veers to consume little more than the 
Mail subscription’ to CIRCULATION DEPARTMENT — C. H. Wilson, Manager.| and B. G. Koether, secretary to the! _ . i ea jusual luncheon time. Other speak- 
1926 Broadway, New York, N. Y. Telephone TR afalgar 7-4500 | general sales committee of General NAME HUDSON-ESSEX ers will be G. M. Williams, Marmon 
Subscription Rates—One year, $12.09: two years, $20.00, for United States and Canada 'M > DEALER AT NEW BEDFORD  ppecident E. A. Travi a otal 
To Foreign Countries—One year, $15.00; two years, $26.00. Single copies, 5 cents otors. Siectiense &. t.. Jen. €.!The Be president; . . ravis, vice-presi- 
+ MH. 2. Jan. O.——iNe MH.) dent of the” Marmon Automobile 


W. Powers Motor Company, Hud- Company of New York, and Homer 


‘The Beauties of idbanaes | COMING EVENTS | cy i A 6m McKee, advertising counsel. 


‘H raaen » : ° 7 W. Sales, Inc., as associate dealer y : > t Pe 
EORGE RUSSELL, the Irish writer, is lecturing in this ~ JANUARY re 2 ie aaa dealer G, E, ADDS HEADQUARTERS 
in New Bedford, Mass, AT HOTEL VANDERBILT 

how ‘ust now and the other night in New York he| +-ee Yerk. National Automobile 4h, VAL 4 “ 
Cee 7-10—East Orange, N. J. Automobile Show PLAN LEGISLATION York, Jan. 6.—General Elec- 


i ‘ ure ‘is ation: -haracteristics. of the Oranges and Maplewood ne, ar : . tric headauarters, in addition to 

— . fling m = of our che ished na nal Tae a 8—New York City. Society of Automo. on = N. J., Jan. iA 3 +h Saree sported previously, will be lo- 
, av ; ¢ ake agi: : St: : tive Engineers’ annual dinner endent bus operators, unsuccess pore Pope VO ee ——e : ; 

I have a complaint to make against the United States,” Mr. 19.008 ee ee ns. | pe a porte a nae essful cated in rcom 901, Hotel Vanderbilt. 

ers’ show and convention , ssc al com-' The folls ring Officials are in at- 





Detroit, Jan. 6—Continental Mo- 


Russell remarked. It arises out of Longfellow S poem, The 10-17—Buffalo, N. & Automobile Show mission to rescind a_ resolution ,, ndat R. E. Colman, H. D. Ran 
rate Se ‘ . . ° ° 13-3 * Wis. Aut § here ae ales we endance t. E. Iman, H. D. Ran- 

Psalm of Life.’ That poem is drilled in the schools into) §:}icpniwacighian Automobile Trade as- |8ranting Public Service Co-ordi- 7 

every child in the country and they never forget it, especially 


10 
the line, ‘Let us then be up and doing,’ and America has been I 
1 
1 


; : fall V. Mansur, § Jacks 
sociation annual show nated Transport permission to sub- es c. W se vintage Ss. B. Jackson, 
-17—Newark, N. J. Automobile Show | stitute buses for trollevs on its Hud- H. M. Richardson, F. J. Groten and 
1-17—Cincinnati, O. Automobile Show bg ele sas T. E. Giblin 
17—Evansville, Ind. Automobile Show son line, have asked the Legislature 


3- 
* n . i 99 7-21—Boston. Automobile Show t amenc I blic tilitv laws t : . - we = 
up and doing ever since it was published. | 13-24—Detroit. Mich, Annual Show, Con-| 0%” id — utility laws tO BUICK MOTOR CO. OUTPUT 
> : ’ / vention Hall prevent an increase in fares without IN DECEMBER DECREASES 
From this point, Mr. Russell proceeded to build a thesis er oe Automobile Show. consent of municipalities involved. A ; a eae ; 
| s sal affect thu - e ond dol ” otti ye 99.65. Eaeiceeh. Gane ekineth, Sees : ; : Detroit, Jan. 5.—Buick Motor 
to tne general e ect that oul up and ¢ ong a itu eC oward | Show of Eastern Canada at Stadium WILL HANDLE ACCESSORIES Company produced and _ shipped 
life was at the bottom ot all our economic ills. W e have oy = _ Gutomene ces Jersey City, N. J., Jan. 6—The 4,092 cars in December. compared 
ae i. e wa - A —Pitisburg a. Aut obile She Res 3 ee = 4 Saeed Pes -— senn a ae —oad ¢ 
“upped and done” to such good effect, in the opinion of this *2—Chieago, National Wheel and) Rim — Service Company, 921 Bergen h ae ge = 6.242 in 
ssociatiox onvention at Edge- } his city, has filed incorpora- pcember, 1928 ; an jas 
Irish observer, that we are so heavily overproduced in every | water Beach Motel . — me - a - a eee x ne a o the ome _— ae 
li h i k > > li y f le 19-2%—Detroit, Mich. Society of Atitomo- tion papers and will do a general Closed curing tne past two basing = 
ine that it will ta e us some time to « ig out rom un¢ er. | tive Engineers’ annual meeting | accessory and service business. In- December for inventory-taking. Pro- 
The remedy which he suggests is: “You should cultivate | (§:3{—fimira; N. ¥. “Automobile Show at |COMPorators are Edward DeSevo, duction has been resumed. The 
the adorable virtue of idleness. Your President and Congress]... A'™°%- 2.4. x y. Automobile | Weusnolz_ and James A. McTague, | January schedule calls for an out- 
; ae 9-2i—Niagara Fails, N, Y¥. Automobil rsey City 1 04 rs. 
ought to gather on the steps of the White House and formally Show | all of Jersey City. RUS OF CONS ents 
L ’ : f ° “, | 19-24—Omaha, Neb. Automobile Show 
extract that poem from Longfellow’s works and burn it and) 1b-24—-Leuleviile. Ky. Automobile Show 
; 9% —Roches N. ¥. Attomobile Sho 
then erect a statue to idleness. a ee ee! Se Sorrel 


eum Association meeting 


_ Allowing the usual license to a poet displaying a nimble .;..4_Giianema City, Oklahoma Petrol- 
wit, there is a layer of truth in Mr. Russell’s suggestion. Our eum Marketers’ Associtaion meet- 


j ° ¥ ° e ing 
present ills are due largely to overproduction. We did goina 24-31—Chieago, Ill, National Automobile 
j d ; f Show 
little too strongly for the up and doing stuff and we produced 21-21—Alteens, Pa. Automobile Show at 
. Jaffa Shrine Mosqu 
more goods than we were able to consume. Result: economic | o4-31—Aitentowa, Pa. Antomobile Show 
sponsored by Lehigh Automobile 


indigestion. With the ensuing pains we have groaned all one ge AR. 


year. Happily now empty shelves in almost every merchant's  24-1—Cleveland. Automobiie Show 
emporium indicate that we have absorbed the superfluity | *“'"gashinstem © Automonise 


that we produced. | 4-81—Albany, N. ¥, Automobile Show 

‘ar ’ iO} . . : 7 : 24-Feb. I1—Los A les. Automobile Show 

How ever, we Cannot JOIN Mr . Russell in fee ling that 6-2 —-Chicago. “Ets” A Seaman 
Dealers’ Association conventicn 


because we were once a little too energetic, the cure is to 26-31—Springfield. Mass, Automobile Show 
become completely idle. If we put our energy to work at |26-3t—Syracuse, N. ¥.~ Automobile Show 


. . ° e at Armory 
learning how to balance production with demand, to Increase °%6-31—Poertland, Maine. Aut »mobile Show 
— « : — ‘ 7 t Exposition Building 
our efficiency to give better quality at a less price, we shall | 2s 31—Harrisbure. Pa. Automobile Show 
be nearer the highway that leads to permanent prosperity.) "preety pelbbleum In. 


ae. oe bile > ic Preference 
$1-Feb. 7—San Francisco. Automobile Show | ublic re el ence 


Hard-Boiled Banks Jan. 31—Feb. ae teen Northwest Of 1930 sales more than 70 


. . . : . ° Autcmobile Show, jointly spon- . ne - > ‘ > 4 
O the business man coming out of his bank after having cena ty St Soul ond tonne ee were equipped with 
bee n refused a lo in for wh t ems t hi | 1 the Minnesota State Fair Grounds nonmetallic timing-gear drives. 
2c *TUSed ¢ t or wne¢ seems to a good ; 2- i—Sers . Pa. Automo sie Show os : ; 
: UM a FOOT ANA) y sereeiee. PKutomeniie show” | It is interesting that the engi- 


valid purpose, the hard-boiled bank will have few appeals. $—Minneapolis. Auto Trade Assocl@- neerg responsible for the cars 


} . ° — 5 = tion convention : 
He will make known a most unflattering opinion of banks | 7-'4—Les Angeles. Automobile Salon that have achieved the greatest 
9- 


1 
s E i : . -14—Kansas City. Automobile Show - 
and bankers. Sometimes, perhaps, such a feeling is justified Ee Caterers, ue Auiomenis | meeeure of public acceptance 
° 7 eno a inter zara i . 
Bankers have been Known to lean over backwards in the, °!*~Puluth, Ming. Twin Poris Aulowo- have chosen nonmetallic 
yerior, Wis., dealers timing gears. 


matter of conservatism. i ; 
é a ‘ p 9-14—Denver, Colo. Automobile Show , ° oe . 1 
Rome C. Stephenson, president of the American Bank- | 1!-!3—Chicago, I. American Soviety of You will find typical Texto- 
ban A , . . . ° . Mechanical Engineers’ fuel meet- . : . : } SI : 
ers Association, In a recent statement made some interesting pe lite installations on the Show 
-19—Indianapolis Automobile Show at , - 
comment on this subject, which we may all study with profit. State Fairground floor. 


> , 5- 20—S ‘rs i ‘ S ty r Steel rr e ° 
“If business men in a community,” says Mr. Ste phenson, Seasiiae “Methnal Wenere’ ten There is no compromise 


“when refused loans by their banks for good and sufficient chee Pennery Epon scien, | With accuracy in a good gear 


reasons, because conditions are not favorable, there upon Z-2k—Quebec, Canada. Automobile Show | driyve—It is a token of good 
t f } } '-March 1.—Los Angeles. Pacific Coast ‘ oi 
ransfer their yuSINessS Lo banks whe re le ‘ss cureful me thods Trans yt at - Exposition at manufacture throughout the 
ehreve sivit uditorium 
prevail, the 2V clearly contribute to the creation of a less sound 23-2 : _ Moines, Ia. Automobile Show car. 
anki ei ati ” : oliseum 
banking situation. 24-26—C olumbas. x Ohio Petroleum 


Marketers’ Association meeting 


It is natural enough fot th ade to drift toward the bank! 21-yarth Lesesttion Wack: Automopik | 

that makes easy loans. Mr. Stephenson remarks: “It is an Show at Civic Auditorium 

f t : ° : . ,| 25-March 2.—Camden, N. J. Automobile 
unfortunate fact that the banker Who is strict, ‘hard boiled’ | Show. 


if you please, is liable to be less popular than the ‘eas sy’ | MARCH 


‘ Pet | 6-15—Geneva, Switzerland. Eighth Swiss 
banker, and by that same toke n the public itself has a voice International Automobile Show 
7-14—Brooklyn. N. ¥. Automobile Show 
in influencing the character of banking. It is the public in 9-1!—Wiehita, Kan. “Automobile Show. at 
F | 
the end W hic h pays the main part ot the peng alty if unfortu- 11-13—Detroit. Mich. Michigan Oil Men's 
nate results fo llow,.”’ Association meeting | 
16-22—Los Angeles. Cal. Second Annua'! 
Oil Equipment and Engineering | 
iY a se san a . 2 es . } Exposition 
HE Sunday opening of the show was as successful as/ 19-21—Se, Antonio, Tex. Sixteenth annual 
every one had hoped that it would be. There was a| ee a ee P 830-76 
1OIN US IN NERAT. BLECTRIG PROGRAM, | AROADCAST EVERY SATURDAY 


crowd on hand when the doors opened at 2 o'clock and in the | A? indianapolis. Ind. | Eighty: first ORME ON A NATION WIDE N.C) NETWORK 


evening the Palace was uncomfortably crowded. Further- MAY 
more, this Sunday crowd did not noticeably diminish the| * °vCbarlette: N. ©. Good Roads Con- GENERAL E LECT RIC 


Saturday crowd. Oe ee ae eee ne | GENERAL ELECTRIC COMPANY, SCHENECTADY, ¥.. SALES OFFICES IN PRENCIPAL CITIB® 
ara sition, 
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EXCLUSIVE SHOWING 


The NEW 
MERCER 


Now on exhibition 
for the first time 


AT THE 
HOTEL EL ALR 


Lexington Ave., between 49ifi & 50th Streets 
IN THE ROTUNDA 
Wednesday » Thursday * Friday 


of this week 
| * 
The New MERCER is a truly 
magnificent motor car well 


qualified to bear the famous 


MERCER name. 
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.A.C.C. B Banquet Draws 


& 


(Continued from Page 1) 


golutien of business problems and 


gcored them roundly to the delight I 


of the diners. 

“Today America acts almost like 
an untrained child,” he declared, 
“Jts credit resources have been 
yendered partially ineffective de- 


spite its tremendous balance and} 


Investment 


its low discount rates. 
Today in- 


ventures are not large. 


dividual savings, potent in the ag- | 


gregate, seek the security of care- 
fully regulated savings bank de- 
posits, rather than have it employed 
in production. “Fear for future em- 
ployment and the desire of work- 
ers to build up reserves in the event 
of their non-employment is_ the 
major obstacle to immediate trade 
revival, the speaker declared. 

“In the quarter century which 
has marked the development of the 
automobile as a symbol of higher 
living standards, we have developed 
the nation’s economic structure of 
entirely different ideals,” he said. 
“We believe, for example, in high 
wages, justified by increased pro- 
duction and accompanied by the 
enlarged buying power necessary to 
sustain other industries.” 

Mr. Barnes then brought into 
sharp relief the picture of America 
with its 27 million automobiles, 20 
million telephones, its 28 billion 
dollars of savings accounts as in- 
dices of the country’s advanced 
standards of living. 

Measures suggested by Mr. Barnes 
whereby the government might ex- 
pedite the return to normalcy were: | 

1. Relaxation of regulatory legis- 
Jation that encourages destructive 
competition by prohibiting trade 
practices and fair agreements. 





ot ee nr 


Have you seen 
the 

new Oaklands 
and Pontiacs ? 
These 


TWO FINE CARS 


2. Revision of tax rates with a 
view of eliminating those which 
end to suspend normal business 
judgment in buying and selling real 
estate and securities. 

3. Consideration of the protective 
tariff as an economic and not a po- 
litical issue. 

4. Readjustment of tariff sched- 
ules to equalize America’s higher 
| wages and not to suppress or dis- 
courage international trade. 

Irvin S. Cobb followed Mr. Barnes 
and talked in a humorous vein, pok- 
ing good-natured fun at the indus- 
try and its doings. The assembled 
automotive executives seemed to en- 
joy being “kidded.” Robert L. Rip- 
ley, the cartoonist, famous for his 


New York Show Rivets 
| 1,200 Automotive LAade4s)| weacsctes,sun.1,,1000s.:—taionsl Antomahits Obamber of Cony 


merce directors’ meeting, NACC offices 
12.30 Neon—Marmon dealer luncheon, Commodore 
1.00 p.m.—Hupmobile dealer lunch, Commodore 
2.00 p. m.—Federal distributor meet’g, Commodore 


Thursday, Jan. &.... 


6.30 p. m.—Willys-Overland dinner and meeting, 


6.30 p. m.— Overseas Automotive Club dinner 


Egloff Declares Crude 


m.—Motor & Equipment Ass’n dinner, Astor 
6.30 p. m.—Federal distributor dinner, Commodore 
6.30 p. m.—Chevrolet dealer banquet, Commodore 


1.00 p. m.—Hupmobile dealer luncheon, Commodore 
6.30 p. m.—Oldsmobile dealer dinner........ Astor 
6.30 p. m.—Society of Automotive Eng’n’rs’ dinner, 


Pennsylvania 


Commodore 





Determines Quality 


newspaper features under the title | 


“Believe It or Not,” followed Mr. 
Cobb, and found a number of mat- 
ters in our industry that yielded be- 
lieve it or nots. 


AUBURN, CORD DEALERS 
HOLD SHOW LUNCHEON 


(Continued from Page 1) 


not in itself mean anything,’ Mr. 
Faulkner said, 
ize that they have got to work for 
any business they get, 
created that can sell itself. People 
are analyzing their dollar today as 
never before. There is money that 
will be spent for automobiles if the 
proper realization of value is 
brought home to them. There is no 
dearth of automobile prospects. The 


man who bought a car yesterday is | 


a prospect for a new one today if 
properly approached within’ the 
next nine or ten months. 
Cord cars were sold in December 

while we were liquidating our 1930 

model, demonstrate that value, if 
| properly exploited, will bring busi- 
| mess, as this number of sales moved 


us up to second place in registra. | 
tions in Chicago during December,” | 


we ~ 


oo 2S? eS 


RETAILING ACTIVITIES 
| IN CHICAGO, 1926-1930, 
SHOW GREAT EXPANSION 


Chicago, Jan. 6—A survey just 
completed and announced by the 
Chicago Association of Commerce 
reveals some Startling expansion 
figures covering automotive retail- 
ing activities in Chicago between 
1926 and 1930. In that period the 
number of automobile salesrooms, 
garages and gasoline stations 


their aggregate sales climbed from 
$157,965,200 to $252,380,068. The nu- 
merical gain is somewhat larger on’ 
a percentage basis than the increase 


| in volume, so that the average es- 
| tablishment did less business last, 
year than in 1926. 


Offsetting this, 
however, was the lower 
prices prevailing in 1930 than ob- 
tained four years previously. 


“unless dealers real- | 


for, no car is | 


Our sales | 
in Chicago, where 192 Auburn and | 


in- | 
| creased from 1,999 to 3,540, while 


scale of} 


Declaring that misleading allega- , 
| tions have been made in the recent | 
controversy waged by engineering | 
students and others concerning the 
importance of crude oil in the pro- 
duction of lubricants for automobile, 
aviation and steam engine use, Dr. 
| Gustav Egloff, of Chicago, scientist, 


' oil engineer and _ international 


petroleum authority, today issued a 
| statement contradicting what he de- | 


| scribed as the unfounded and un- 


scientific conclusions given out from | 


supposedly authoritative sources. 


“The assertion that properly re- 
fined lubricating oils may perform 
the basic function of a good lubri- 
cant, regardless of the crude or 
crudes from which they are derived, 
is not valid and the assumption is 
absolutely not true. It is well 
known to refiners everywhere that 
many crudes are utterly unsuitable 
for the manufacture of lubricating 
oils. The groups of hydrocarbons 
present are the dominating factor 
in good lubricating oils. If one re- 
fined the different crudes to the 
best of one's ability and then made 
a comparison of the functioning of 
the resulting lubricants, there 
would _ still a variation in 
— qualities.” 


the ~stlen tific and technical study 
of crude oils and their products in 
|}many parts of the world. He was 
| United States delegate to the World 
Power Conferences in London and 


Berlin and the recent World En- | 
gineering Congress in Tokyo. During | 
the war he was in the United States | 
Bureau of Mines, petroleum section, | 
making benzol and toluol from | 
petroleum for use in picric acid and | 
T. N. T. manufacture. He has had 
more than 100 monographs on pe- | 
troleum published in scientific and | 
technical journals here and abroad, 
has been granted more than 100 
patents in the United States and 
Europe and is a graduate of Cornell 
and Columbia Universities, holding 
the degree of B. A. from the former 
and M. A. and Ph. D. from the lat- 
ter. He has no commercial or other 
interest in any particular type of oil. 

“The chemical and_ physical} 
properties of crude oils control their 
functioning when put to industrial 
use,” Dr. Egloff’s statement con- 
tinues. “As a matter of fact the oil 
industry for years has recognized 
the fact that lubricating oils vary in 
their properties not only as a func- 
tion of the pools in the field from | 
which they are derived, but also be- | 
cause individual wells in a given 
pool will vary. The oil industry has 
gone to great pains in order to} 
separate crude oils from different | 


ally isclated the production from in- 
dividual. wells, due to the fact that 
they produce lubricating oils supe- {| 
rior to those of neighboring weels. 
“That lubricating oils: differ wide- | 
ly as a function of the crude from 


| fields, and in many cases has sctu- | 
Egloff has spent his life~in | | 


|Strets as dealer for 


| PLAN TO REORGANIZE 


MERCER; TO EXHIBIT 
AT HOTEL MONTCLAIR 


(Continued from Page 1) 


Room 1517. Plant headquarters have 
been established at Elkhart, Ind. 
Eight body types, which, it is 
understood, will be built by Merri- 
mac, are planned in the new Mercer 
line, according to Wahl, while the 


motor, it is understood, will be a 


| special Continental. 


The straight eight engine will de- 
velop 140 horsepower. Specifications 
divulged by Whal are: 3% bore and 
4‘% stroke giving a piston displace- 
ment of 322 cubic inches with a 
rated horsepower of 36.45. Aluminum 
| pistons will be used. Thermostatic 
| temperature control, dual dry plate 
clutch, four speed transmission and 
final drive through a worm gear are 
other specifications. 


BRANDES-CAMPBELL GIVES 
RADIOS WITH USED CARS 


Omaha, Neb., Jan. 6.—Brandes- 
Campbell Motor Company, 26th and 
Harney Streets, Willys-Knight and 
Whippet distributor, recently cleaned 
out approximately 75 per cent. of its 
1929 and 1930 model used cars by 
Staging a free radio sale. 


SCHEUER MOTORS, INC. 
TO SELL NEW WILLYS 
Paterson, N. J., Jan. 6—The ap- 
pointment of the Scheuer Motors, 
Inc., of Market and East 25th 
Willys and 
Willys-Knight automobiles here and 
in the surrounding territory. has 
been announced by the Willys-Over- 
land, Inc., of Toledo, O. 


JOINS O'SHEA MOTOR CO. 
AS SALES MANAGER 


Lincoln, Neb., Jan. 6.—Ralph Lahr, 


|former hardware store proprietor 


here, has joined the O’Shea Motor 
Company, Ford dealer, as sales 
manager. 


which they are derived is primarily 
due to the nature of the hydro- 
carbons present in the crude oils. 
It is not merely a questions of how 
the.pil is refined, because refining 
does not change the nature of the 
hydrocarbons present in the oil, but 
merely eliminates deleterious sub- 
stances.” 


The new Special 


Schrader 


Cair-Free 


Valve Core 


Selt- 
aligning 
swivel 
plug 


No. 6000 


are making 
new friends 
and keeping 
the old 

among owners, 
among dealers. 


OAKLAND 8 
PONTIAC 6 


Oakland Motor Car Co 
Pontiac, Mich. 
Division of General Motors 


Sods 


Why a new valve core? Because new problems 
have been brought into the tire industry by trucks 
and busses with heavy pneumatic tires. Greater 
loads at sustained high speeds generate high heat 
and other unusual conditions. Schrader prepared 
for this—developed a special new valve core— 
tested it for two years in the hardest kinds of 
daily use. It proved so unusually rugged, efficient, 
dependabale that tire manufacturers have adopted 
it for use in passenger automobiles as well. Now 
it is available for the replacement trade—for you. 


Stock Schrader “Cair-Free” Cores 
They mean many new sales for you. Sell every 
motorist a set for immediate replacement. The 
retail price of 40c for four assures you a nice 
profit. It also justifies charging for cores when 
repairing tires, instead of giving them free with 
the job. Order through your regular supply house. 
A. Schrader’s Son, Inc., Brooklyn, Chicago, Toren- 
to, London. 


It is interesting to note in con- | 
nection with the survey that the 
average Chicagoan spent more on 
cars, Maintenance and garaging in 
1930 than in 1926, for the increase 
in the period was much greater pro- 
portionately than the increase in 
the city’s population. 

Compared with other lines, auto- | 
motive merchants did extremely | 
well, the figures show. For in- 
stance, the sales among grocers rose 
from $193,000,000 to $202,000,000 in | 
round numbers, a gain of $9,000,000 
for that group as compared with 
around $95,000,000 for the automo- 
tive division between 1926 and 1930. 


Stabilizing 
guide and 
seat 
washer 
retainer 


Heat- 
resisting 
washer 
and 


spring at once, 


LITZINGER MOTOR CO. 
ELECTS NEW OFFICERS 
Chicago, Jan. 6.—Changes among | 
officers of the Litzinger- Motor 
Company, prominent Ford dealer 
| here, include the election of Edward | 
|R. Litzinger, formerly president. as | 
chairman of the board; Fred G. 
Litzinger, actively in charge of the 
| company’s business for the past ten | 
years, as president, and Wilbur | 
| Smith, another veteran in the or- 
ganization, as vice-president. 


{a 


ree 


Be sure it’s a Schrader—look for the name 


~ Schrader 


Makers of Pocumetic Valves Since 1844 
Tire Valves 


See this new core and other new Schrader products 
at Beoth D046, Grand Central Palace 


v Tire Gauges 


CLASSIFIED ADVERTISEMENTS | 
| IN THE AUTOMOTIVE DAILY | 
NEWS BRING RESULTS 
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“We sell performance, too!” 


Perhaps no other word appears more frequently 

- in automobile advertising than. ‘‘performance.’’ 
Which is as it should be, for by the extent to 
which a motor car fulfills the promise of that 
word is measured its true value. 


The Chicago Evening American, too, sells per- 
formance, and more than fulfills the obligation it 
incurs in the selling of it. Its outstanding circula- 
tion leadership in Chicago’s Evening field, with 
over ninety percent of its readers concentrated in 
Cook County, assures a maximum contact with 
the family circles where automobile preferences 
are discussed and buying decisions made. It 
influences all income levels and all classes of 
Chicago’s population in proportion to its greater 
acceptance by that population. 


And basic in the exceptional aid the Chicago 

Evening American extends to its auto- 

AUTOMOBILE. mobile advertisers is more practical and 
SHOW NUMBER sales-building knowledge of the Chicago 


JA NUAR Vy automobile market than is available from 


2 4 any other source. 


CHICAGO EVENING 


AMERICAN 


a good newspaper now in its TENTH YEAR of 


circulation leadership in Chicago’s evening field 
a 


National Representatives: RODNEY E. BOONE ORGANIZATION 





THE NAKED TRUTH 


THE NAKED TRUTH 


This Ford car, without heed, radiator 
or fan, is now touring the hills ef New 


Jersey by the use of Campbell's 
Lu-bri-cant. 


CAMPBELL’S 
LU-BRI-CAN 
The Eliminator of 


FRICTION 
What Campbell's 


Lu-bri-cant means 
to the motor: 


1. It establishes a new stand-— 


ard of efficiency in en- 
gine performances, 

2. It means the solution of 
upper cylinder lubrica- 
tion. 

3. It means absolute smooth- 
ness of engine operation. 

4. It eliminates carbon be- 
cause it resists heat. 

5. It forms a heat resisting 
lubricated base for all 
moving parts in contact 
with the combustion cham- 
ber, and lubricates those 
parts which frequently 


stick in usual operation) 


of motors. 

. It prevents carbon from 
forming back of the pis- 
ton rings. 

It lubricates skirt of pis- 


ton, valve stems, cylinder | 


walls and even to the junk 
rings in Knight motors. 


It seals the space between 
piston and cylinder walls, 
giving better compres- 
sion, thus saving gasoline. 


. It gives more mileage, 
more power and greater 


“ ” 


pep. 
. It will about double the 
life of the car. 


It will give wonderful sat- 
isfaction or your money 
back. 


See Us—Booth D-160 


Grand Central Palace 


J.C. CAMPBELL 


351 Verona Avenue 


NEWARK, N. J. 


NASHVILLE A. D. A. ELECTS 
J. H. REED, JR., PRESIDENT 


Nashville, Tenn., Jan. 6.—J. H. 
Reed, Jr., president of the Broad- 
way Motor Company, Studebaker 
and Pierce-Arrow distributor and 
associate dealer for Chevrolet cars, 
was elected president of the Nash- 
ville Automobile Dealers Association 
for 1931, sion held at Noel 
Hotel. 

R. B. Brannon, Roy N. Neil, E. F. 
Krickel, Ed Buford and Horton Rice 
were elected vice-presidents; George 
Cole, W. J. Parker, Frank Stockell, 
James S. Frazer, Harry Stickley, 
Paul Stumb, Jr., E. G. Gunter, E. 
Gray Smith, Stanley Miles and 
Randolph Caldwell were elected di- 
Tectu.S. 

D. R. Dorris was elected treasurer, 
and Tim White was rerelected sec- 
retary. 

It was unanimously voted to hold 
an automobile show this season. The 
event will take place either in Janu- 
#ry or February. 


at a ses 
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SEVEN-YEAR MOTOR 
REPLACEMENT PLAN 
PROPOSED FOR ARM 


Washington, Jan. 6.—Adoption of 


| 


Y 


a seven-year motor vehicle replace- | 
ment program for the Army invoiv- | 


ing an expenditure of $2,000,000 an- 
nually was urged by Secretary of 
War Hurley before the House Ap- 
propriations Committee. 

Total estimated cost of the pro- 
gram would be approximately $14,- 
350,000, based on the seven years’ 
|average life of the vehicles, Mr. 
Hurley stated. 
| Under the proposed replacement 
program 6,139 vehicles, including 
| passenger cars, ambulances, mo- 
torcycles and trucks, would be re- 
quired, the bulk of requirements 
| being motor trucks. 
| meudabinns made by a board of of- 
|ficers in May, 1929, calling for a 
| total of 7,572 cars, 1,433 of which 
}are provided for in estimates for 
| the fiscal year 1932. The remaining 
| 6,139 would be taken care of over 
| the seven-year period. 

Recommendations of the officers’ 
board was as follows: Passenger 
cars 863, ambulances 364, motor- 
cycles 737, cargo trucks 4,945 and 
technical and special vehicles 663. 

By small but increasing econo- 
mies and by use of larger amounts 
due to price changes incident to 
the depression, said Mr. Hurley, the 
proposed program may be initiated 
|in the fiscal year 1932 as an addi- 


| tion to the amounts now in the es-| tion in the country. 


Differential 


The secretary submitted recom- | 


timates. Once inaugurated, the War | 
Department will continue system- | 
atically to finance the program in 
subsequent years within its total 
appropriation, he stated. 


NEW JERSEY STANDARD | 
COMBINES ITS FOREIGN | 


SHIPPING ACTIVITIES 


Newark, N. J., Jan. 6—The most 
important step yet taken by the 
Standard Oil Company of New Jer- 
sey for the integration of its foreign 
| operations has been concluded with 
| the formation of International Com- 
pany, Lid., in which, as of January 
1, were consolidated the shipping 
| activities of all of the New Jersey 
corporation's subsidiaries in foreign 
| waters. 

Under the plan, tankers and all 
other floating equipment of seven- 
teen European’ subsidiaries are 
“pooled” in a single organization 
and under one management, effect- 
ing what is believed to be the largest 
privately owned oil-carrying marine 
organization on the other side of the 
Atlantic. 

The organization and activities of 
International Company are on pre- 
| cisely similar lines to those of the 
| Standard Shipping Company. The 
| latter represents the integration of 
| several thousand oil tankers, barges 
and other equipment for water- 
| borne oil commerce, which ply in 
| American waters and which, in the 
aggregate, constitute the largest 

privately owned shipping organiza- 


Discussions 


N this column Automotive Daily News is glad to present the epinions 


of its readers on topics related 


directly to the automotive industry. 


Automotive Daily News, however, must disclaim responsibility for such 


All questions regarding merchandising, technical problems or other 
information pertaining to Autemetive Industry will be amswered with- 


out charge in this column. 


Questions Used Car Stock 


| 


| Automotive Daily News: 

I have read in your Friday, De- 
cember 19, issue of the Automotive 
Daily News, your article regarding 


the 350,000 used cars less on hand 
this year than last year at the 
same time. I would like to state 
my views in this matter, being one 
of the average dealer. I do not 
view the situation the same as your 
article states. 

As a matter of fact I feel that 
the article is misleading, and will 
not benefit the majority of dealers 
because of this fact. 

We all are aware that in 1930 
there was no market for the heavier, 
older models; therefore many of 
them were junked, where in pre- 
vious years they were sold to the 
public. With the help of the manu- 


facturers approximately 400,000 used | 
cars were junked over the amount 


junked in previous years. The 
number of cars that the manufac- 
turers helped junk was not enough 
to take care of 30 per cent. of all 
those junked this year. The bal- 
ance of these cars, the dealer took 
it on the chin and junked them 
himself, so that the number of cars 
junked this year was equal to the 
amount of used automobiles less on 
hand last year than this time. 
Taking into consideration the fact 
that the dealers of this country 
sold 1,500,000 less new cars, it stands 
to reason that, deducting the 
amount of cars junked and leaving 
a balance approximately the same 
as last year, we have more cars on 
hand this time, in proportion, 
than last year at the same time. 
For an example, we have sold 124 
new cars this year, and last 
year at this time we had on hand 
twenty-seven used cars, now we 
have fourteen.- By these figures we 
can readily see that we have more 
used cars on hand today than last 
year, proportionately. That is the 
reason why I say this article is mis- 
leading and wil] not benefit the 
majority of dealers. They will 
glance at the headlines, read the 
article, and assure themselves that 
their business is in good shape, be- 


at 


less 


| cause they have less cars on hand, 


Story. What Do You Think? 


_then inevitably they will go ahead | 


and “trade their head off” because 
there is no more used car problem. 

I would like to add that I am not 
a professional letter writer, and do 
not comment on every issue that 
you print, but my principle in busi- 
ness is “never mislead and do_ not 
be misled.” I am not any better 
than the average dealer, and I am 
not any worse, I am just the aver- 
age dealer, and that is the only 
reason I am writing this letter. I 
would like to hear the views of other 
dealers in this matter. 

MAX M. WARSHAW, 

Nevins Aute Company, Lawrence, 

Mass. ‘ 


‘SPARKS’ PARAGRAPH 
RECALLS ‘OLD GANG 


CHRIS SINSABAUGH, 


AUTOMOTIVE DAILY NEWS: 

After reading your “Sparks from 
Detroit” in the Tuesday issue, I 
couldn't help but sit back and 
reminisce—and after reading the 
article several times, I felt rather 
a strange feeling and was conscious 
that my eyeglasses were not 
forming as properly as they should. 

Wouldn't it be wonderful if 


| 
| 


| Bundytube. 


per- | 


the | 
old gang mentioned in your article | 


~ 


SPARKS from the SHOW 


(Continued from Page 2) 


his halo off, one of the Hudson army, brilliant in his talk 
and holding his audience to the end. 

In speaking about the record Mr. McAnneny has estab- 
lished in his twenty-one years with Hudson, Roy Chapin, 
chairman of the board, claimed for him recognition as being 
the man who changed the automobile map completely through 
bringing out a closed car selling at the price of an open 
one, which Hudson did. Whereas the open car led in popu- 
larity up to that time, the closed job now is in almost uni- 
versal demand, made possible through McAneeny genius. 

~*~ 


Replying to all this, Mr. McAneeny was eloquent in his 
expressions of appreciation and he wound up his talk by 
slipping out a business slogan that should become a classic— 
“Beyond Depression Lies Prosperity.” 


om . + 

Sha mae here by train from Chicago, I heard another 
complaint of how the railroads are suffering from 
automobile competition and it was a new one to me,” said 
James Levy, who sells Buicks in the city where the second 
national show of the year will be held. “The railroad people 
told me that their revenues are being cut by competition of 
those motorists making long tours and who cut down their 

overhead by carrying passengers. 
“For instance, in Colorado Springs it is the practice 
to post on the bulletin board of a hotel the information 
that Mr.So-and-So is to start the next day for Los Angeles 
and has accommodations for one or two at so much per— 
about half what it would cost to travel by rail. They tell 
me that this has been developed into a thriving industry 
and that there is no doubt about the practice being a serious 
menace to the railroad business.” 

* . 
One of the companies not in the show but holding forth 


* 


‘at the Commodore is Bundy Tubing, with its leading execu- 


tives present to tell all about the new double-walled copper 
General manager of this company is A. F. 
Knoblock, a veteran of the industry, who goes back to the 
early days of Buick under W. C. Durant and who was the 
leading spirit in Northway Motors until he tied up six years 
ago with H. W. Bundy, who has developed his tubing so 
successfully that right now it is said that 75 per cent. of 
‘the cars being built at the present time use this product. 
| * * * 
| ARRY HARTZ, here at the show with his racing col- 
leagues, Pete De Paolo and Billy Arnold, at the De 


Soto exhibit, tells me that he doubts if there will be any 
serious attempts made to break the world’s straightaway 
mile record at Daytona this spring. It looks as if De Paolo 
has given up his campaign, while Hartz questions the Camp- 
bell attack, believing the Englishman, too, will not be ready 
in time. 

Using these famous race drivers as an attraction at 
the De Soto stand seems to be a master stroke on the part 
of Roy Peed, general sales manager, who conceived the idea. 
The spectators seem to like to listen to the drivers’ stories 
and then turn to give the De Soto careful investigation. 


' first automobile dealerships in Pat- 
CAR DEALER, IS DEAD erson, handling the Buick and 
Paterson, N. J., Jan. 6—Nicholas Franklin, maintaining the dealer- 
|M. Hughes, pioneer automobile deal- | ship for the latter for a score of 
er here, died suddenly following an years. When he decided to move 
lattack of indigestion at his home,|to Elizabeth three years ago, to 
44 Lincoln Ave., Totowa borough. | handle the dealership for the same 
Mr. Hughes was.53 years old. With make of car, he turned over his lo- 
his brother, he opened one of the' cal interests to his nephew. 


N. M. HUGHES, PIONEER 


TRAVELING 


at the firm's expense or “on your own", 
you can save at the Hotel Lincoln and still 


j 


could all be together again—if only | 


for a day, or perhaps one short eve- 
ning would suffice—to bring back 
the many trials and tribulations in 
which we found considerable joy 
and amusement? 

I am keeping the article to refer 
to again, and, no doubt, many 
the other 


same. 


If you are in Chicago during the | 


Automobile Show, I hope you will 

find time to take luncheon 

me. 

Wishing you and Mrs. Sinsabaugh 

a New Year filled with much Hap- 

|piness and’ Prosperity, I am 
Richard Welfe, Gen. Mer. 
Chicage Nash Company. 


of | 
fellows who are still >liv- | 
ing and have read it are doing the | 


ENJOY THE BEST 


100% of the 1400 rooms and baths at 
the new Hotel Lincoln are priced at 


$3, $3.50, $4, $5, for one 
$4—$7 for two 


NEW YORK'’S NEW 


HOTEL 


LINCOLN. 


| EIGHTH AVENUE, 44th to 45th STREETS, TIMES SQUARE 


A.W. BAYLITTS 
Managing Director 


with | 
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Suse ABSORBERS 

4.Milli U were never a side line 
on with Gabriel. Over 20 

22 American cars standard equipped years experience in 
19 European cars standard equipped riding comfort...a 


BA mnie mnsufactunces daill Gsic one formes for Gabsisle ; : 
unique, world-wide 


3100 sales and service stations to serve you 
eee. 


Snubber Balloow Type 


pers in step with progress. 


sales and service or- 
ganization ...an engi- 


neering staff constantly 


There is but one Snubber, in name and principle 


32%... 


independent manufacturers 
of American passenger cars 
factory equip with 


GABRIEL 


TRIPLE HYDRAULIC 
SHOCK ABSORBERS 


and TOMORROW 
Gabriel will soon announce a startling new development. 


Shew Headvoree - FOE GABRIEL COMPANY 


Commodore Hotel 1404 EAST 40° STREET ° CLEVELAND, OHIO 


oe 
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Industry t 


0 Profit From 
Foundations Laid in 1930 


(Continued from Page 1) 


vinced that 1931 will offer them op- 


portunities for increased business, | 


and they are laying plans to obtain 


their share of it. Jobbers are re- 
ported to be in a sounder position 
than at this time a year ago, and 
other favorable factors are present. 


Faith in America Should 


Restore Normal Prosperity 


By W. H. McANEENY 
President Hudson Motor Car Co. 


I believe that a chart showing the 

approximate percentage of in- 
crease in automotive business for | 
next year would exactly parallel the 
approximate percentage of increased 
public confidence, and that is hardly 
charitable. 

However, when one is dealing with | 
public confidence and can look back 
over the “depression periods’ of 
1907, 1913-1914, 1921 and 1926, and 
see how the national resourceful- 


ness, pride, ability, talent and cour- 


age reasserted themselves then, one 
is surely justified in believing that | 
the percentage of increase in busi- | 


ness will be governed by a confi- 
dence that has so often restored 
prosperity that it will not fail. 
And for that reason I feel that we 
can look to the future with as much 


| faith as we did when previous de- 


pressions had brought about busi- 
ness stagnation. Every one knows 
what happened following them. Is 


there any reason why it can’t hap- | 


pen again? I think not. 


Prices on Upgrade Will 
Stimulate Buying Movement 


By HUGH H. C. WEED 
Vice-President Carter Carburetor Co. 


Ove feeling is that 1931 should be 
substantially better than 1930. 
Prices seem to have hit bottom, 


though no marked upward turn is 
yet in evidence. The buyers’ strike 
of many months standing has 
brought stocks extremely low. As 
soon as the general public is con- 
vinced that prices are on the up-| 
grade there should be a substantial | 
buying movement that will stimu- 
late both production and further 
price advances. - 

People are certainly thoroughly 
tired of bad times. There is plenty 
of money, but it is not in circulation. | 
When upward trend is definite this | 
money, we think, will flow out freely. 


In the automotive industry a large 
volume of 1929 cars were undigested 
at the beginning of the year. This 
situation has been largely corrected 
and in most lines stocks are low. In 
addition some three and a half mil- 
lion cars have been produced in 1930. 
This points to a 1931 year of be- 
tween four millio nad four and a 
half million cars, which is the aver- 


| age of 1929-1930. Probably purchases 
be highly selective and those | 


will 
builders who produce models which 
the public considers best values and 
who give the best service will prob- 
ably get the lion’s share of the busi- 
ness. This should be a year when 
merchants who have treated their 
customers right should reap a rich 
reward and those who have neg- 
lected or abused their customers 
will probably get their just deserts. 


Anticipates Decided Business 
Improvement During 1931 


By EDMUND BURKE, 


Vice-President and General Man- | 
ager, Tropic-Aire, Inc. ~ 

1s making any statement regard- 

ing business prospects for 1931, it 
is diificuit to avoid the use of well- 
worn generalities. Such pheases as 
“fundamentally sound,” “overpro- 
duction,” “depleted surpluses,” are 
well worn because they are well 
founded 

Our business this year will just j 
about equal that of 1929, which was | 
the biggest in our history in point 
ot sales volume. Definite forecasts | 
for 1931 are difficult to make-at 
this time, because of the numerous | 
f»ctors entering into the sale of a 
high priced and highly seasonable 
accessory. Yet we fully believe that 
our 1931 volume will be from 25 


| per cent. 


to 50 per cent. 
than in 1929. 

Sales will be harder; competition 
will be keener. But those retail and 
wholesale organizations that have 
Survived 1930 have learned to fight 
harder for business; to fill up profit 
gaps with new sources of revenue. 

Particularly is this true of the car 
dealer who in 1930 turned to acces- 
sories and service for a greater per- 
centage of his gross revenue than 
ever before. He has learned to re- 
gard a new car sale in a different 
light; to try to make that trans- 


greater 


| action the forerunner of many more 
transactions. 


profitable, if smaller, 
In other words, he is becoming a 
better merchant and therefore a 
better business man. 

This is good for the automotive 


31st triumphant year of the National 


AUTO 


SHOW 


JAN. 
3to 10 


ALL THIS 
WEEK 
10 A. M. to 
10:30 P. M. 
Daily 


—three decades of progress. 


*—Modish bodies—modera accessories. 


The world’s largest industry displays its masterpieces 


Fifty-one exhibitors . of 


cars and tracks—300 models—See_ the latest sixteen 


and twelve cylinder creations—aew eights, sixes, fours 


Shop equip- 


ment section (open to public after 5 p. m.) on 4th floor. 
Admission 75c 


GRAND CENTRAL PALAC 


Lenington Avenue end 46th Street, New York City 


; ing and replacement of worn parts. 





industry in general, but particular- | tions as existed in 1930 also offer | mand, they must be repaired: Soomem 


ly good for our business. 

New car sales have a definite 
| bearing upon our sales volume, and 
we anticipate that 1931 new car 
sales will exceed 1930. New cars 
jin the hands of owners mean more 
potential buyers of Tropic-Aire 
heaters. 

Yet we consider that such condi- 


opportunity for .us in that they 
serve to emphasize to the trade the 
growing importance of accessory 
|}and service profits. 

| Without going into the economic 
| questions involved, we anticipate a 
decided improvement in _ business 
generally for 1931, and are making | 
plans accordingly. 


Business Is There if | 
You Go Out After It 


By C. H. LEE 


Manager of Sales, Champion Pneu- 
matic Machinery Co. 

R the year 1930 our business 

has shown a healthy increase 

over that of 1929, and at this time 

| we see no reason why we should 


not enjoy a still better year in 1931. 
In our organization we have not! 
paid much attention to the talk of; 


“hard times.” Instead, we have gone | 


out looking for business and kept ou 
plan running without laying off a/| 
man. 

In brief, business is to be secured 
'if one goes after it hard enough. 


| 
| 


Jobbers Are in Sounder | 
Position Than During 1930 


By R. M. KINZLY 


Decrow Engineering Corporation 

| N reply to your letter of Decem- 
| we believe that 1931 is going to be 
la good year. We believe that the 
' automotive jobbers that are in busi- 
ness today are in a sounder position 
'than they were a year ago and that 
| they are endeavoring to put over a 
{constructive program for the com- 
ling year. We believe that the 
|credit situation which has bothered 
us all during the past’ twelve 


Cashing In on the Lessons 


ber 8, we are glad to state that | 


months or more 
| straightened out. 
| Our selling policies have all been 
revised and we believe that what | 
we are offering to the trade today | 
is in a sounder position and that | 
more constructive selling efforts will 
produce a volume of sales which | 
will be satisfactory. Ffarthermore, | 
|it is our honest opinion and belief | 
| that 1931 will start an era of pros- 
| perity which will last for several | 
|years. At any rate we are being | 
|persuaded that this is true and| 
are governing ourselves accordingly. 


Learned in the Year 1930 


By D. H. KELLY 
Vice-president Electric Auto-Lite Co. 
ANSWERING yours of December 8, 

we are of the opinion that auto- 
motive production will increase 
| somewhat in 1931 over 1930. There 
| are many cross currents, making an 
lexact estimate exceedingly hazard- 
lous; however, for cur statistical pur- 
poses and estimates for 1931, we 
have arrived at an arbitrary figure 
of 20 per cent. increase, making the 
production for 1931 approximately 
| 4,000,002. We are going on the 
assumption that depression cannot 
last forever; that previous depres- 


sions have lasted a certain number | 


of months; that this has been prac- 
tically run by the 1930 depression, 


and certainly it is reasonable to ex- | 
pect an improvement. Further | 
statistics show that in the automo-| 
bile business there are usually two} 
good years and one bad one. We | 
have had our one bad year and we! 
| Should have two beiter ones. 

We have utilized this period to| 
| put our house in order; we have 
| gotten our inventories down. close 
| to the proper relationship to sales; | 
| we have kept cur overhead decreéas- 
ing in proportion to the decrease in | 
volume: we have expended money 
to improve plant facilities and to) 
| decrease costs, and we are looking | 
forward to the time when normal 
| volume of business (not 1929 yolume, 
which was very abnormal) will en- 
'able us to cash in on what we have 
learned recently. 


| 


Looks Forward to 1931 


For Great Improvement 


By H. L. FAUST 


Sales Manager John Bean Manu- | 


facturing Company 
E LOOK forward to a substan- 
tial improvement in the sale of 
service equipment in 1931, as com- 
pared with 1930. There is a pro- 
| nounced interest on the part of all 
| pregrensive dealers who are deter- 


mined to make a place for them- 
selves in the retail trade to improve 
their service facilities so as to at- 
tract the motorist by higher and 
up-to-date service standards. The 
daily requirements of the motorist 
are being given more attention in 
the interest of profits, and such 
dealers as have taken advantage of 
this in the year past have been 
greatly encouraged by results. 


Replacement Market a Big 
Factor in 1931 Business 


By J. G. COWLING 
Vice-President Federal Pressed Steel 
THE year 1931 ought to be a year 

of improvement in the automo- 
| bile business unless general condi- 
tions become worse during that year. 
According to the most reliable 


By W. K. NORRIS | 
McQuay-Nerris Mfg. Co. 
parts business 


ee 
President 


THE 
and the automotive maintenance 


replacement 


business vary directly with the 
| number of cars registered and the | 
ages and conditions of those cars. | 
There are more cars registered now 
| than on January 1, 1930. Many of 
those cars are in need of overhaul- 





| not the best, 


economists, improvement is looked 
for all along the line during 1931, | 
and, if this is the case, I believe the | 
improvement in the automobile busi- 
ness will be relatively greater than 
in many other industries, due to the 
large replacement market which has | 
developed during the last year and| 


a half. 


"|Replacement Parts Trade 
Should Do Well in 1931) 


Many owners have delayed during | 


| work done. 


Thus, with more cars registered | 
and the conditions of those cars| 
1931 should offer to 
the maintenance men of the auto- 
the year 1930 having this repair 
motive industry greater opportuni- 
ties than ever before. 

It is generally acknowledged that 
the automobile is the most prized 
possession of.the average family. If 
these cars are to continue running 
and performing as their owners de- 


is rapidly being | 


| tators. 


| its 


or later after a car leaves the pro 
duction line of the manufacturer® 
if must visit the repair shop. That 
statement is beyond equivocation. 
With those general conditions I 
cannot help but feel that 1931 will 
see overhaul work in the repair 
shops of the country that under or- 


| dinary conditions would have beem 


| done in 1930. 


AUSTIN CAR DISPLAY 
DRAWS LARGE CROWD 


New York, Jan. 6—The baby Aus- 
tin car probably has been the in- 
spiration for more humor than any, 
other mechanical device of the cen- 
tury, but J. A. Morris, Eastern sales 
manager of the American Austin 
Company, is so confident of the 
|car’s merit that he does not let @ 
| few wisecracks worry him. In fact, 
he tells a story about the car him- 
self. 

A dealer, in order to demonstrate 
to a purchaser the economy of op- 
erating an Austin, had the customer 
take out a new car, in which but 
one gallon of gas had been placed. 
He instructed the buyer to drive as 
far as he could on the one gallon, 
and then to check mileage. Four 
days later the distributor received 
a phone call from his customer, who 
said: “Send me a set of tires. f 
still have plenty of gas.” 

Mr. Morris said that the new 
roadster in the Austin display was 
the center of attraction, and that 


| during the peak hours of attend- 


ance it was almost impossible to get 
near it, so many were the spec- 
The chassis on display, he 
said, was also a favorite with the 
visitors, most of whom were im- 
pressed with the apparent sturdiness 
of so small a job. 

Regarding the prospects for sales, 
Mr. Morris said that he could not 
ask for anything better than pres- 
ent, but that, fortunately, as the 
week progressed the amount of in- 
terest being shown in the Austin 
cars was increasing by leaps and 
bounds. He anticipated that the 
current show will. result most fa- 
vorably in sales for the company. 


PEERLESS REPORTS 
PROFIT FOR YEAR 


New York, Jan. 6.—Report of the 
| Peerless Motor Car Corporation and 
sales subsidiary for the year 
ended September 30, 1930, shows net 
| profit of $73,237 after costs, ex- 
penses and depreciation, equivalent 
to 17 cents a share ‘(par $10) on 
426,739 shares of capital stock. 

In the preceding year the com- 
| pany reported for the nine months 
ended September 30 and showed a 
|net loss of $2,164,127 after depreci- 
| ation, interest and reserve for con- 
| tingencies. The fiscal year has 
been changed to end September 30 
| instead of December 31. 
| Consolidated income account for 
| the year ended September 30, 1930, 
|compares as follows:— 

Sales, $6,478,047; cost and ex- 
penses, $6,407,409; depreciation, $61,- 
| 914; profit, $8,724; other income, 
| $64,513; total profit, $73,237; net 
| profit, $73,237. 
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SAVINGS in costs = 


plus increased efficiency 
keynote of At Seopard exhibit 


The Leopard SHOCK ABSORBER 


is convincing every onc that its sponsors have something entirely new sn 
principle. The engineers, among them some of the best in America and 
Europe, who have spent four years in its development, have good rea- 
son to be proud of the reception given the product of theif labors. Auto- 
motive engineers who have seen the Leopard Shock Absorber marvel at 
its simplicity, ruggedness and efficiency 


The Leopard RESIST-O-GRAPH 


tells exactly what any shock absorber will and will not do. This ma- 
chine was designed and built by the engineering staff of the Leopard 
Automobile Products Corporation after several years of experience and 
research with testing devices. The Resist-O-Graph is recognized as the 
last scientific word in shock absorber testing equipment 


THE RIDE-O-GRAPH, 


while not a Leopard product; was immediately recognized by Leopard 
engineers as a testing machine that would really measure the ridin g 
qualities of a car. Therefore, it was installed in the Leopard laborato- 
ries and has been a valuable aid in proving conclusively and scientific- 


ally the merit of Leopard shock absorbers. 


SO ———— 
“Don’t Miss 
This 
Interesting Exhibit 


NATIONAL AUTOMOBILE SHOW 
Grand Central Palace 


Fourth Floor Space D-141-F 


SS” 


RUBBER PRODUCTS DIVISION 


The Leopard STEAM SPLICER 


for splicing pneumatic tire inner tubes. Nearly 8,000 Leopard Steam Splicers have been 
installed during the past 10 years in more than 70% of the important manufacturing 
plants in the United States and foreign countries. A new model of this device for splic- 
ing compression tubes is also being shown and proving interesting to manufacturers 


The Leopard UNIVERSAL INNER TUBE MOLD. 


With this equipment the complete tange of sizes of the full molded type can be made in 
one machine. It is conceded that this machine will effect enormous savings in the cost 
of manufacturing inner tubes. 


The Leopard COMBINATION REPAIR UNIT 


for inner tubes is recognized immediately by the tire service trade as mecting a real 
need. Its economical value is quickly recognized. This wonderful device transforms a 
badly damaged tube, at present sold as scrap, and with a value of but 2¢ per Ib , into 
a tube almost like new, worth 4oc or more per Ib 


The Leopard AIR BAG ELIMINATOR 


is of great value in the tire service field for retreading purposes. The model for new tere 
construction is also impressive. When completely developed and adopted by tiré manu- 
facturers it will make possible savings running into millions of dollars annually 


LEOPARD AUTOMOBILE PRODUCTS CORPORATION 


Executive Offices: 11 West 42ND S*reet, New York 


Laboratories: LONG IsLAND City W.H. Jonnston, President 
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Million Miles 
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Without Accident, Bus ; 


ESDAY, JANUARY 7, 


1931 


liter County Motor’ Wins Ridere With Timie’Table Schedule 


Corporation Oper- 
ates in N. Y., N. J. 
And Pa. on Time 
Table Schedules 
With 50 Coaches 


OF en oa bus lines in 
three states a total of a} 


illion miles without an ac- 

ident that involved injury to 

single passenger is the rec- 
rd of the Inter-County Motor 

‘orporation. The Golden 
Arrow buses, all de luxe 

aches, run between points 
an New York, New Jersey and 
Pennsylvania, and operate on 
time tables such as are issued 
by railroads. The corporation 
is one of the largest independ- 
ent bus operaters in New 
Jersey. 

Expansion of the corperation dur- 
ing 1930 has been rapid and for 1931 
there are plans for even greater 
extension. Recently a new termi- 
nal was opened in Somerville. which 
was built by the company and 
serves other bus hnes It has 
waiting rooms, rest rooms and 
ticket office. 

Main terminals are located in New 
York city, Easton, Bethlehem and 
Allentown, in Pennsylvania; New- 
ark, Somerville, Asbury Park, Boyce 
Valley. Woods Tavern, Belle Mead, 
Harlingen,. Princeton, Penn's Neck, 
Plainsboro, Cranbury. Hightstown, 
Preehold. Clinton and Flemington 
in New Jersey. 

In addition the Golden Arrow 
Lines operate in numerous cities 
and towns where terminals are 
Qperated or owned by other com- 
panies or by the municipalities. 

The daily operation covers 2,000 

iles with fifty coaches. The main, 

ffice is located in Somerville at | 
terminal, while at the Clinton 
headquarters, where offizes and 
era are located, the terminal for | 
Central New Jersey towns, another | 
hew building was recently erected. 

The concern reports a big in- 
Crease during the year in charter- 
img de luxe coaches for private ex- 
cursions and special trips. Another 
— in the success of the concern 
aas been the issuing of monthly 
commutation books, which, 
giving riders a discount, 
company the money in advance. 

A big feature in the popularity of 
Gelden Arrow Lines is the effort! 
made to accommodate passengers 


while 


_— 


om 


The Golden Arrow Lin 


Watch for Change in Schedule. 
Will Be Made on 


——— 


the Firet Day of — 
= April, July and October 
ton to Tre 


—VIA— 


=e 


nto 


(osanrrTwete 
Deo Benak, Sew Sask, Medea, Shetionm, Saget Bartem, Petersen, Wesdham ond 


—————ss 


TYPE OF TIME TABLES used by Inter-Ceunty Moter Corporation on its Golden Arrew moter coach Maes 
New York, New Jersey and Pennsylvania 


General Motors National 
Surveys Help Truck Users 
Raise Efficiency in Delivery 


secting lines regardless of what 
company operates them. 

Times tables are issued by the 
eompany for the five distinct sec- 
tions it covers. To avoid controversy 
between passenger and bus operator 
the schedule of fares is printed on 
each time table. 


DULUTH BUICK DEALER 
ADBS OLDSMOBILE LINE 
Duluth, Minn., Jan. 6—The Du- 
luth Buick Company, Buick auto- 
mobile deaier here, at 222 East Su- 
perior St., has also taken over the 


give the retailing and distribution of Olds- 


mobile automobiles. In connection 
with the addition of this new line of 
automobiles this company has 
changed its name to the Buick- 


by making cormections with inter- | Oldsmobile, Inc. 


AMERICAS FtasT 


FRULY CONTINENTAL HOTE! 


THE 


St. MoRITZ 


50 


ON THE PARK 
Central Park South 
New York City 


Oid world hospitality ia the 
spirit of the new world; old 
world service with the newest 
of the new world’s comforts. 


A 


cuisine that is the essence 


of Europe's finest, under the 
inspired direction of 


of Paris, Lendon and the Rivieria. 


Rooms single or en suite, faving 
Cental Park and but a moment 
from the eity’s amusoment and 
business sectors. 


Personal Direction of $. GREGORY TAYLOR 


NTIAC, Jan. 6.—Efficiency in 

truck management, operation 
and control often helds the key to 
adequate business prefits in many, 
lines, according to Paul W. Seiler, | 
president of General Moters Truck 
| Company, which has just completed 
and issued 2 booklet on its findings | 
in a nation wide, fact-finding survey 
ef truck eperation im the majer in- 


dustries. 


“Not only is efficient truck man- 
agement one of the major factors 
in helping determine profits, but, 
it also has an important bearing 
upon business expansion,” says Mr. 
Seiler, who adds, “Trucks can be, | 
and frequently are, intelligently 
used to help add new volume that 
can be handled profitably.” 


Mr. Seiler cites examples which, 
he says, “plainly indicate that 
modern business has a great deal 
at stake in the efficiency of its dis- 
tribution and delivery systems.” 

In the wholesale bakery industry, 
‘he points out, almost 15 cents out 
of every dollar that the baker re- 
ceives from the consumer goes to- 
ward the combined activities of 
sales and deliveries to his retail | 
oullets. Delivery expense in dis- | 
tribution of oils and gasoline is 
usually 15 to 30 per cent. of the 
total cost of doing business. In 
coal retailing, delivery expense ac- 
counts for 40 to 50 per cent. of the 
dealer’s gross expenditure. = 

“Even in the retail delivery of 
groceries,” continues Mr. Seiler. 
“where delitery expense averages 
only about 3 per cent. of the retail- 
er’s gross margin, this 3 per cent. is 
larger than his average net profit | 
of 2 per cent. of his gross margin. | 
Similarly, the delivery expense of | 
department and dry goods stores 
frequently is larger than the net | 
| profit. In general wholesaling, de- | 
| livery expense constitutes about 3) 


Mr. Seiler finds in these examples 
a responsibility on the part of the 
truck makers to contribute in the 
fullest measure to more profitabie 
use of trucks by lowering the cost of 
all delivery. He terms realization of 
this responsibility “the. only sound 
insurance of growth and develop- 
ment of our own business.” 

The General Motors Truck head 
points to his company’s endeavors 
to meet its responsibility through 
the national truck studies com- 
pleted and being conducted, the aim 
of which, he says, has been to make 
these surveys practical, to assemble 
information and make it available 
to truck operators in the form of 
practical ways and means of reduc- 
ing their distributive and delivery 
costs and increasing profits, “re- 
gardless of the trucks they operate.” 

As issued, the findings of the 
surveys in each industry have been 
made available to all truck users in 
the particular industry. 


Two major benefits are manifest | 
in these national surveys; Mr. Seiler | 
asserts: they help guide the design | 
and construction of General Motors | 


trucks, and the performance that is 
built into them so that they earn 
maximum profits for their owners, 
and they provide standards by 
which the individual truck user in 
each industry can measure the effi- 


ciency of his entire delivery or dis- | 


tributive system. 


TO SUBSTITUTE BUSES 
Syracuse, N. Y., Jan. 6.—Bus serv- 
ice between this city and Utica will 
be established tomorrow by_ the 


Eastern Greyhound Lines, Inc., re- | 


placing third-rail trolley line now in 
operation by the New York. State 
Railways, which abandons the latter 
today. The Eastern Greyhound 
Lines will operate. buses over the 


. 





Lines’ Record 


FEDERAL MOTOR TRUCK 
ANNUAL SHOW DINNER 
TO BE HELD TONIGHT 


New York, Jan. 6.—The Federal 
Motor Truck Company officials and 
sales representatives are grooming 
themselves for the annual show 
dinner to be held tomorrow night 
at the Hotel Commodore, following 
a@ general meeting to be held in the 
afternoon at which, it is expected, 
very favorable reports regarding the 
success met at the show will be 
made, according to Frank P. Soper, 
sales manager. 

| “We have found the show up to 

| our expectations and a little more,” 

| Mr. Soper said to an Automotive 
Daily News representative. “We ex- 
pect about 100 distributors and deal- 
ers at the show tomorrow, princi- 
pally from the East. 

“Those: who have been 10 the shew 
so far have without exception en- 
joyed great success so far this. year, 
even though 1931 is only five days 

| old. We look forward to a very 
good ‘year.”’ 

| Mr, Seper said that many of his 
regional sales managers report that 
there are signs of increasing busi- 

| ness generally in their respective 

| territaries, all of which will ulti- 

| mately be reflectod in c~eater aasto- 

| motive sales 

' 

} 


| New Werk, Jan. 6.—That those 
| who have been taking a pessimistic 
| view of the outlook for the auto- 
| metive industry during the coming 
| year probably will change: their 
views before long -is the belief ex- 
pressed by T. R. Lippard, president 
of the Stewart Motor Corporation 
|of Buffalo. 

“To my amazement, after all the 
| bad news I have heard,’ Mr. Lip- 
|pard said, “I cannot see that this 
|show is any different from last 
year’s show. In other words, the 
crowd ail seems to be here. 

“It would seem. therefore, that 
the automobile industry obviously is 
a whole let better off than many 
would apparently like to have us 
believe. Our dealers. without ex- 
‘ception, are coming in as usual 
'and are making active inquiries. 

“One thing that surprises me par- 
ticularly is that practically all deal- 
ers who have come in thus far de- 
clare that since the tyrn of the 
year every one in their territory 
seems to be a whole lot more. hope- 
ful and optimistic than at any time 
in the past year or more. I am 
| really amazed at that. 

“All dealers indicate that they 
‘have more business, much of it 
|sure, lined up now than at this 
i\time a year ago. We are well 
| pleased with the attendance so far, 
‘Saturday and Sunday were par- 
ticularly good and even Monday 
‘night, despite the inclemency of the 
|weather, there was a fine turn 
out.” 


‘DIAMOND T REPORTS 
GOOD SALES OUTLOOK 


New York, Jan. 6—Prospects for 
sales of Diamond T trucks are bet- 
ter today than at any time during 
the last seven or eight months, W. 
|H. Moore, New York general sales 
manager of Diamond T Motor Car 
Company, said at the show today. 

Attendance of dealers and pro- 
spective buyers has been altogether 
| satisfactory so far, he said, although 
the weather Monday was so bad 
| that there was a slight shrinkage of 
| visitors at the exhibit from the large 
|numbers who attended Saturday 
and Sunday. 

“So far, the majority of those 
who visited our display,” Mr. Moore 
said, “seemed to be out of town deal- 
lers and their friends, principally 
|from the New York metropetitan 


| area. The Greater New York deal- 


| to 16 cents out of every dollar the | route on a contract recently made | ers also have been evidencing un- 
| wholesaler expends in operation of | with receivers for the New York’ usually great interest in this year’s 


his business.” F 


State Railways. 


modets.” 





Trade Associations Help 
Business by Finding Facts 


By ROSCOE C. EDLUND 


Secretary-Treasurer, American 
Trade Association Executives 


NE of the lessons brought home 

to American business by the 
vicissitudes of 1930 is the value of 
facts as the basis of industrial de- 
velopment. The finding and dis- 
tribution of facts is peculiarly the 
function of the trade association, 
and it probably is in this depart- 
ment that the trade associations of 
the country have performed their 
most important service to industry 
during the past year. 

Much of the uncertainty through 
woich we are passing is due to un- 
feunded rumors, to incomplete, un- 
al:thnoritative and often misleading 
Catia, to fears for the future enter- 
ta.ned by the manufacturer and 
rerchant seeking to plot his indi- 
v dual course. In times like these 
business looks to its trade associa- 
tion for reliable information, un- 
biesed by the influences of indi- 
vidual competition. When the Na- 
tion Business Survey Conference 
war organized it turned first to the 
irede associations for facts. 

The collection and dissemination 
of basic information, however, is 
only one field in which the trade 
associations have quickened their 
activities during tne past year. In 
business promotion efforts, trade 
groups have set an example by 
showing the individual business 
man the importance of intensified 
sales efforts to offset business de- 
pression. According to a partial 
survey made by the Trade Associa- 
tion Department of the Chamber of 
Commerce of the United States, 
eighiy-one of the trade associations 
reporting increased their trade pro- 
moiion budgets during 1930, while 
only fifty-six made decreases and 
eighty-one operated under budgets 
equal to those of the preceding year 
in this department. 

In order to maintain these activi- 
ties, several associations have drawn 
upon their reserve funds. One hun- 
dred and twenty-seven associations 
reported a total 1930 budget for 
trade promotional work amounting 
to $9,327,485. of which $5,816,969 was 
for advertising. It is apparent, from 
these figures, that the total amount 
expended by trade associations dur- 
ing 1930‘in co-operative market de- 
velopment was well in excess of any 
former year. 

The fact that trade 
leaders do not regard a period of 
business recession as an unpropi- 
tious time to start trade promotion 
movements was demonstrated by the 
fact that several new advertising 
campaigns were launched during the 
year and that other associations au- 
thorized co-operative advertising 
surveys looking to the expenditure 
of several million dollars. 

While all efforts were tended, 
directly or indirectly, to relieve un- 
employment, a number of associa- 
tions have given special attention to 
regularizing employment, to reduc- 
ing labor turn over and promoting 
more Stable conditions in production 
and plant utilization, and have 
sought to remedy general conditions 
by balancing production and con- 
sumption. 

Many ofthe 


OAKLAND DEALERS PLAN 
MEETING AT CHARLOTTE 


association 


largest associations 


Charlotte, N. C., Jan. 6.—Oakland 
Motor Car Company's dealers in this 
territory will hold a sales conven- 
tion February 14, here, for the pur- 
pose of preparing for the spring 
selling campaign. 

W. L. Minor, 
will be in charge 
which will be held at Hotel 
lotte, it was reported. The 
program will include business ses- 
sions, a luncheon and a dinner. 


manager, 
meeting, 
Char- 
day's 


regional 
of the 


PLANE-AUTOMOBILE SHOW 
OPENS IN LOS ANGELES 
Les Angeles, Jan. 6.—Southern 
California’s first aircraft-automobile 
show opened January 
United Airport, Burbank, with an 
exhibit of nearly 100 planes and 
automobiles that includes the first 
Diesel aircraft motor to reach the 
Pacific Coast. 


4 at *the’ 
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have paid special attention to the 
elimination of uneconomic and un- 
fair business practices., Forty. in- 
dustries, during the year, have held 
trade conferences, and 
a number of associations have 
establish extensive organization 
machinery for the improvement of 
relations between competitors and 
between manufacturers and. dis- 
tribuiors. 

During 1930 the trade association 
movement in America had made a 
notable advance toward the great 
goal of industrial co-operation, 
which is co-ordinated effort under 
group leadership. Twice a year the 
executive officers of the leading as- 
sociations meet in convention to ex- 
change information and learn from 
each other's experiences. In the 
national organization maintained 
by these executives the Federal gov- 
ernment has an agency through 
which the members of every im- 
portant industry in the country can 
be reached with a minimum of time 
and effort. Co-ordination under 
group leadership now has reached 
a point where the national trade as- 
sociations themselves are co-oper- 
ating effectively with the Depart- 
ment of Commerce and the Cham- 
ber of Commerce of the United 
States, and through their own or- 
ganization of executive secretaries 
and managers. The value of this 
national teamwork should be in- 
creasingly apparent during the com- 
ing year 


practice 


BODY DESIGN 
DEVELOPMENT 


By JOSEPH LEDWINKA 


Chief Engineer Edward G. Budd 

Manufacturing Co., Philadelphia, Pa. 
E VEN only ten years ago the style 
| 


motor cars, com- 


of today 


or design of 
to the design 
The refinement in the 
motor with 
enormous speed, and we have today 
a commedity which tops any other 
in dollar value. The chassis 
designs have been brought up to a 
point of perfection and now the 
public is turning its attention more 
to the design and comfort of the 
bodies. We must build roomy, com- 
fortable and quiet bodies, combined 
with modern design. 

It was comparatively easy in 1900 
to build a body which would be 
strong enough at the speed of twelve 
to eighteen miles per hour of that 
time, but with speeds at the present 
of sixty to seventy miles per hour, 
the building of a body requires tech- 
skill in addition to the car- 
building art; it requires the 
of chassis and body 
utterly neglected in 


pared was 


abominable. 


industry progressed 


industry 


nical 
riage 
co-operation 
engineers so 
the past. 
The body engineer of today must 
have a general Knowledge of the 
why and wherefore of the chassis to 
evolve a body design which will har- 
monize with the whole scheme. 
There are tremendous changes 
coming in the next few years: the 
cars will be roomier, will seat three 
across each seat; the cars will be 


faster, considerably lighter and will 
be streamlined. 

The body designer will have a 
tremendous problem confronting 
him on stream lines alone to make 
them pleasing to the eye and prac- 
tical, as scientific established stream 
linés would not be pleasing to the 
eye of the motor car buying public 

As this change may be too radical 
it will have to be made grad 
We are beginning now 
front post and forward-leaning back 
panels indicate. These 
become more and more inclined 
the stream line appears 

Regarding power application. shal! 
the car be rear driven or front? 
Should the engine be in the rear 
when driven by the rear wheels? 
Shall each wheel be independentl!s 
sprung? If the car is reduced in 
weight and stream lining of body 
has been developed to its most ef- 
ficient point, we may find that such 
a car must be driven by the front 
wheels to make it safe on the road 
at high speeds 

There was never more opportunit: 
in the motor car industry t 


iit’ 


as the tilted 


lines Wi 


for the 
chassis and body engineers to shor 
their ingenuity, creative skill and 
daring, and go on unheeded bv dis- 
couraging critics. And what is the 
definition of a critic anyway: “When 
God created man there were som 

scraps left over and, lacking 
better use, he made a critic of it 

So let's go ahead and nevertheless 
bring out the future car 


any 


KARI-KEEN TRUNK CO. 
STARTS PRODUCTION 
Sioux City, Ia., Jan. 6—A force of 
200 men will start in production 
work again at the plant- of. the 
Kari-Keen Auto Trunk Compan: 
this week. 
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S. 0. OF CALIFORNIA 
ENTERS TIRE BUSINESS 


Los Angeles, Jan. 6—Standard Oil 
Company California has 
nounced its entry into the tire busi- 
ness, effective the first of the year. 
It will retail tires from all of its 
service stations. This will be the 
first time in the history of the com- 
pany tha anything other than 
petroleum products has been scid in 
ts retail outlets 

The tires 
Siandard Stations 
ganized company, 


the service 


at ¢ 
OL an- 


ough 
Inc., a recently 
which is op- 
stations owned 
sv Standard Oil Company The 
tres will be known as Atlas tires 
ind will be guaranteed by the Stan- 
jard Oil Company, the passenger- 
‘ar tires for twelve months and the 
mmercial for six mon 


are to be Sold ti 


erating 


tires tis 

CONNECTICUT TRUCK ASSN 
PLANS BANQUET JAN. 15 
Hartford, Conn., Jan. 6—Capt. 
George A. Parker of Boston, head 
of the Massachusetts Department of 
Motor Vehi will be one of the 
principal speakers at the annua) 
nquet of Motor Truck As- 
ociation of Connecticut, Inc. ac- 
cording to Myles W. Illingworth, 
t secretary of the assccia- 
1. The event will take place at 
® Bond Hotel in this city 


Ss 


les 


the 


executive 


Jan- 


BUY SERVICE GARAGE 
Ia., Jan. 6 
Ed Herron, for a 
s=mploved in the 
} here, have pure 
sed the Sprock Brothers garage 

? et, and will operate 
H. Service 


Hurlington Jack 


1e1 numM- 


of vears 


ult and 
autGe 
> business 


Sumi ~ S 


upholstered automo- 
biles invariably find 
that at resale time 
these cars when 
turned in seldom 
need new upholstery. 


“Save with Velmo” 
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Watson 


Introduces New 


Supercharging Hydraulic 
Shock Absorber 


been evi- 


industry 


Particular interest has 
fenced by the automotive 
and the public in the new Watson 
gupercharging, doubie-acting hy- 
araulic shock absorber, manufac- 
tured by John Warren Watson Com- 
pany, Philadelphia, Pa., and intro- 
duced this week the New York 
Automobile Show. This device has 
been forecast by several announce- 
ments to the trade over the past 
few nionths and marks the entry of 
this company into the hydraulic 


at 
ai 


action of the oil this leather, which 
is of the finest grade sole, is said 
to retain its body “life” perfectly, 
while the surfaces acquire a durable, 
ebony-like polish. 

The walls of the working cylin- 
ders, which are rectangular in sec- 
tion, are fixed and are leak-proof. 
This combination renders impossible 
any escape for the oil except through 
the valves. The use of a heavy oil, 
to retard escape through crevices 
and clearances, is rendered unneces- 
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INTERIOR of Watsen supercharging hydraulic shock absorber 


field. The new Watson hydraulic 
shock absorber, illustrated herewith, 
is the result of experi- 
Menting and testing 

The design is claimed be such 
that there may be used an oi] show- 
ing a minimum o*% osity change 
throughout all seasonal temperature 
variations. There is claimed to be 
no leakage Of Oi] under any circum- 
stances. Also, there is seid to be no 


two vears’ 
te 


vis 


sary. Because of this fact, the use 
of a very thin oi! is now made pos- 
sible,and this, the makers say, ac- 
counts for the almost imperceptible 
change which takes place in the 
performance of these new Watson 
devices throughout all seasonal tem- 
perature changes. 

There are no links, cams or springs 
in the power-transmitting train. 
The Watson power-transmitting 


THE IMPELLER ef Watsen superchargimg hydraulic shock absorber shaft, 
impeller horns and pistons are incorporated in one rugged unit 


possibility of aeration and no churn- 
ing action to mix « 2 03] to- 
gether int a cc € and 
useless froth. The oil is also 
cleansed by filtration to 


clogging of 


U 
hence 
continually 
make impossible any 
valves 

Wat 
leather 
to b 
Staied 


introd s the use of 
which ere claimed 
leak-proof. It 
tremendous 
pressure to which these ] her pis- 
tons are subjected, ahey press out 
firmly against the cylinder walls and 
thereby seal off any possibility of 
sie oil leaking by them. Under the, 


on 
pistons 
absolutely 


under the 


e is 


that 


of the impeller shaft 
and pistons, all 
forming a single 
to provide positive and silent 
overation at all times. This design 
also makes it possible to completely 
divorce the rota z Shaft from the 
high-pressure or working cylinders, 
thus making unnecessary the use of 
high-pressure packings. 
The combination that 
directly connect the two 
cylinders and that there is 
sible escape for the oil, except 
through the valves, means that the 
two cylinders are always kept com- 


train consist: 
impeller horns 
locked together, 


unit 


the valves 
working 
no pos- 
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probably the most important of the 
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pletely filled with oil—what one 
wants the other cylinder 
the pistons are worked 
This constitutes 


as 
and forth. 


| many outstanding advances marked 
| by these new Watson shock ab- 
| sorbers. “Supercharging” is the 
word used by the makers to de- 
scribe this positive means of always 
maintaining the completely filled 
condition of the cylinders. Regard- 
less of the speed of action set up by 
road inequalities, the makers state 
that each cylinder is always com- 
pletely charged with oil, and thus 
is instantly prepared to do its full 
work on the return stroke of the 
piston. 

A feature to insure smooth and 
uninterrupted correct action the 
oil filtration. The oil is constantly 
kept filtered. 

In controlling the recoil 
car springs, piston A forced 
downward into its cylinder. This 
movement of piston A forces the oil 
through the large cylindrical filter 
screen in the lewer valve chamber. 
This screen is of fine copper mesh 
which is double rolled around a coil 
spring, which serves to prevent col- 
lapse. Any particles of foreign mat- 
ter are deposited on the outside of 
the screen and the filtered oil 
passes to the inside and then, flow- 
ing to the right. freely passes the 
floating ball check valve. The flow 
of oil is then resisted as it passes 
through t small circular crevice 
formed between the blunt end of 
the valve stem C and the tapered 
wall D surrounding it. The size of 
this crevice is adjustable by screw- 
ing the valve stem either in or out 
of the tapered hole D. Thus any re- 
sistance or holding power required 
to give the ride wanted is immedi- 
ately obtainable. 

After passing the metered point 
of resistance, the oil again flows on 
its way up into the opposite cylin- 
der. In controlling the compression 
of the car springs, piston B is moved 
down jnto its cylinder. During this 
stroke the oi] cannot return through 
the lower valve chamber because 
the floating check ball there pre- 
vents it. The passage of oil during 
this stroke, therefore, can go only 
through the small fixed orifice 
valve, located in the dam which 
separates the two cylinders. Hence, 
the oil keeps going around in a 
cirele, never reversing, and there- 
fore any and every particle of for- 
eign matter which may find, its 
way into the system is automatically 
caught and held by the filter. There 
can be No possibility of clogged 
valves and consequent change in 
the ride for which the devices are 
adjusted. } 
| The larger of the two valve pas- 
|sages through the dam is merely a 
blow-off, or safety valve, which is 
rarely brought into operation. 

As demand occasionally arises, a 
|} drop or so of oil is drawn into the 
|} working cylinders through the two 
little passages leading from the 
|reservoir into the cylinders near the 
| dam, and the check balls in these 
| Dassages prevent the cil from being 
from the cylinders to 

The total reservoir 
approximately three 

of the two working 


is 


of the 
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he 
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| the rvoir. 
capacity is 
that 
cylinders 
Leak-proof 
pistons and wv 


rese 


construction of the 
‘orkineg cylinders abso- 
lutely prevents squirting or forcing 
oil into the reservoir chamber. 
Thus no churning can be set up in 
the reservoir to froth or mix to- 
zether the oil and air which the 
The solid oil rests 
Guietly in the bottom of the reser- 
voir, and the air is undisturbed 
above it. Most exacting attention 
has been given to the matter of oil 
leakage to the outside of the device. 
Another important feature is the 
shaft bearing area, which amounts 
to nearly sir square inches. 


SLEET-EATER COMPANY 
OF AMERICA 


Sleet-Eater 
Boston, 


The Company otf 
Mass., market- 
device for cleaning wind- 
of ice, sleet and snow. It 
consists of a chemical inclosed in a 


cloth container and is snapped on 
the regular windshield wiper when 
It is removed when not in 
The price is 50 cents. 


America, is 
ing a 


shields 
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Mall Announces Aluminum 


EW THINGS YOU WILL SEE AT THE SHOW 


Flexible Shaft Machine 


The Malt Tool Company, Chicago, | 


Ill., announces a new aluminum 
flexible shaft machine for automo- 
bile paint and repair shops. This 


new machine uses aluminum for the | 


as for the 
As a re- 


motor housing as well 
caster base and pedestal. 


“ 


grip the spindle more firmly and 
work freely at arms’ length. It is 
claimed that this design is espe- 
cially beneficial for wet-sanding 
operations as the operator is per- 
mitted to work in closer and around 
moldings more easily. With this 


MALL aluminum flexible shaft machine 


sult the machine is light in weight 
and readily portable. With the new 
machine, a new angle hand spindle 
has been developed. This is so de- 
signed as to enable the operator to 


type of machine, the operator car- 
ries only the hand spindle and re- 
volving pad. 

A large number 
are available for 
machine. 


of attachments 
use with this 


K. & G. Manufacturing Co. 


(RIGHT) K. & G. wheel puller 


for Studebaker 1931 Commander 


(left). K. & G. ST-31 attachments, used in conjunction with Com- 


mander puller for remeving hubs on 


K. & G. Manufacturing Company, 
Birmingham, Ala. has developed 
special wheel puller for use on 
Studebaker 1931 Cémmander, free- 


BURTON & ROGERS 
MFG. COMPANY 


Burten & Rogers Manufacturing 
Company, Bloomfield, N. J., is show- 
ing, for the first time, its new Har- 
monizer and its Shuro battery car- 
rier. 


The Harmonizer is a device which | 
top | 


operates electrically to locate 
center, set ignition, synchronize the 


breaker points, check valve timing. | 
It incorporates in its design a mag- | 


Studebaker President model 


wheeling series, wire wheel hubs 
The ST-31 attachment is designed 
for use with the commander puller 
for removing the hubs on the Presi- 
dent model. 


| netic plate which locks a pointer it 
| position when checking the various 
points mentioned. The pointer 
mounted above a _ circular scale 
marked off in degrees. 

The Shuro battery carrier is 
handle with grips which permit lift- 
ling the battery by the termina! 
pests. 
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Value of Motor Trucks 
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In Farm Haulage Shown 


(Continued 


gation was entirely impartial, and 
he was advocating nothing. 

The Division of Fruits and Vege- 
tables of the Bureau of Agricultural 
Economics has conducted research 
studies in motor truck transporta- 
tion of fruite and vegetables during 
Several years. The volume of such 
shipments, destinations, motor- 
truck receipts at certain cities, and 


questions dealing with the effects of 
these movements upon production, 
distribution and transportation 
were considered, said Mr. Edwards. 

Other official studies have been 
made or are in process. For a num- 
ber of years the Division of Live- 
stock, Meats and Wool of the Bu- 
reau of Agricultural Economics has 
tabulated the trucked-in receipts of 
livestock at the important public 
stock yards. During 1924 and 1926 the 
Bureau of Public Roads made a 
number of studies for the purpose of 
analyzing traffic passing over the 
roads. These studies have recently 
been resumed. 

The area west of the Mississippi is 
now under consideration. 
ject of these studies is to determine, 
if possible, 
spective future road needs. A study 
is proposed by the Bureau of Pub- 
lic Roads and the Department of 
Commerce, co-operating, to seek to 
determine the cost-factors in op- 
erating trucks. The Division of 
Horticulture of the Bureau of Plant 
Industry is conducting studies of 
the adaptability of horticultural 
products to motor transportation. 

“My official work has been con- 
fined to the movement of fruits and 
vegetables from farms to market 
and from market to consuming ter- 
ritory,’’ Mr. Edwards said. 

“The phases of the business of 
distributing fruits and vegetables by 
truck can be presented in an inter- 
esting way by following a shipment 
to its final destination. 

“John Smith grows sweet cherries 
in southwest Michigan, let us Say, 
as illustrative of an actual custom. 
When they are ready for market he 
hauls them 30 miles to the Benton 
Harbor regional market in his one- 
ton truck. Here one of the many 
country dealers buys them, and 
hires a five-ton truck to haul them 
to Louisville, Ky., where they are 
delivered the next morning to a 
wholesaler. On this 
morning a jobber from Frankfort, 
Ky., is on the Louisville market and 
buys part of the truckload of cher- 
ries, which he transfers to his own 
two-ton truck and hauls back to his 
store He then delivers them to 
retailers in Frankfort and _ sur- 
rounding small towns, sometimes in 
his large truck and sometimes in a 
smaller truck. The reiailers, in 
turn, makes deliveries in a one-half 
ton truck. Thus five trucks are 
used in five phases of this actual 
movement. 

“In other cases, a motor truck 
jobber may buy peaches from the 
farmer on the Benton Harbor mar- 
ket and may truck them directly to 
Frankfort, where he may sell them 
Girectly to the retailers or to the 
jobber. 

“In either event this entire process 
with over 400 miles truck travel may 
be consummated in 24 hours. 

“The movement of winter vege- 
tables and fruit from the lower Rio 
Grande to Altoona, Pa, may 
be used as another typical example 
of the use of the truck in distribut- 
ing fruits and vegetables. ; 

“The grower in south Texas hauls 
the produce fifteen miles in a two- 
ton truck to a car door. The car is 
consigned to a wholesale dealer in 
Pittsburgh. When the lead arrives 
at Pittsburgh there is an Altoona 
dealer waiting with a five-ton truck. 
Typieally, he buys a truckload of the 
produce from samples displayed in 
the great railroad produce shed, and 


then loads his truck directly from | 


the car door. When his needs for a 
day or two are assembled on the 
truek he drives about 110 miles back 
to Altoona. Subsequently he may 
distribute part of this produce in 
trucks to Huntingdon and other 
towns within a radius of 40 miles. 
“Another place of great possibil- 
ities where the truck is used in the 
fruit and vegetable business is in 


The ob-| 


the present and pro-| 


particular | 


i 
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, the moving of produce from farms 
| to canning plants, wineries, 
| storage, pickle factories and the 
| like, and in a few cases the distri- 
| bution of finished products from 
these places. Only recently have 
| motor trucks Come into use at some 
of these concerns. 

“If one analyzes the examples dis- 
cussed it becemes apparent that 
| there are six distinct phases te the 
| distribution of fruits and vegetables 
| by moter truck. Amd there are 
| three general types of truckmen. 
| First is the farmer, who usually 
| hauls for distances of less than fifty 


|mifies. Second is the carrier-truck- | 


man whe hauls as a common car- 
| rier or contract carrier over dis- 
|tances which may range upward to 
hundreds of miles. And third is the 
|motor truck jebber who is both a 
| jebbing merchant and a transporter. 
| By combining a merchandising and 
a cartage profit he is able and does 
| truck considerably farther than the 
carrier truckman. 


“Most farmers have found that it 
does not pay them to operate 
trucks for long distance transpor- 
tation, since it is cheaper te let 
carrier truckmen and motor truck 
jobbers carry on the trade 

“Near and in great cities trucks 
have caused serious congestion of 
streets. Railroad crossings at such 
points as Suffern, N. Y¥ seriously 
interfere with truck transportation 
Traffic is held up for hours at fre- 
quent intervals by passing and 
switching of trains. 

“Producers complain that 
service is available to them only 
in seasons of heavy production. and 
even then may be irregular. Small 
producing points may have no truck 
service. 

“Rail and boat 


truck 


transportation is 
cheaper for heavy products of a 
semi-perishable nature for hauls 
even as short as twenty-five miles. 
“Rough roads result in excessive 
cost in trucking and the highly 
perishable products may arrive in 
poor condition when trucked over 
such roads. Highly perishable prod- 
ucts arriving on an overloaded mar- 
ket in hot weather must be sold at 
once, whereas in refrigerated cars 
they can be held for a day or two. 
“Most of the complaints against 
motor truck transportation have 
disappeared in the Benton Harbor, 
Mich., territory where long ex- 
perience has about removed all de- 
ceptive tricks from the business, and 
the regional country market pro- 
vides the conditions requisite for 
satisfactory whelesale trading. 
“Beyond 10 to 50 miles, according 
to the class of commodity. the ac- 
tual motor truck rates are usually 
higher than car-lot rail rates. But 
the truck takes the goods direct 
from the grower to the dealer's 
|platform. This may require only 
two handlings — loading the truck 
and unloading it. In car-lot ship- 
|ping there are often two cartage 
charges to add to freight costs. The 
practical cost range for hauling 
from the farm to the station is 
from 2 cents to 8 cents per bushel. 
Again from the city railroad yards 
to the dealer there is a cartage 
charge ranging from 10 to 15 cents 
a bushel. Rail shipping required 
four handlings at the least, and by 
express as high as seven separate 
|handlings. Each handling usuably 
|damages perishables and adds to 
the cost of distribution. 
“In the very nature of things mo- 
tor truck transportation is essen- 
tially a short hau] proposition. Bui 
on high rate commodities the truck 
| might function successfully over 
| considerable distances. As distance 
increases the benefits of motor 
truck transportation declines in & 
| semi-geometric ratios as compared 
to rail transportation. Under rail- 
road practice local freight trains 
| usually travel less than 100 miles a 
day, then it takes considerable time 
at the division point to make up a 
through train. Several days are 
| often needed to move a freight car 
'a few hundred miles. But once the 
through train is made up, it usually 


| makes faster time per elapsed hour | 


'as distance increases.” 
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{SOVIET RUSSIA SEEKS 


TECHNICAL ASSISTANCE 
OF U. S. MANUFACTURER 


New York, Jan. 6—Soviet Russia 
may possibly contract with another 


cold American automobile manufacturer 


for technical assistance in the con- 
struction of a manufacturing plant, 
probably for trucks, as was done Mm 
1929 with Henry Ford, Valery I. 
Meshlauk, acting chairman of the 
Supreme Economic Council, indi- 
cated yesterday. 

Mr. Meshiauk, who hae just ar- 
rived in this country, in connec- 
tion with the purchase of machin- 
ery and equipment of all kinds, 
necessary in furtherance of the 
five-year plan. for speeding up 
Soviet industry, said that Russia 
has great need of automobiles of 
all kinds. 

The possibility that the Russians 
might attempt negotiations of 4his 
nature received a rather cool re- 
ception at the show last night by 
at least one American truck manu- 
facturer, who said to an Automo- 
tive Daily News representative that 


he would not be particularly inter- 


SK your stock clerk this or any other ques- 
tion regarding stock on hand. Can he 
answer promptly or must he hunt around and 


count ’em? 


If he uses a KARDEX Stock Control, he’ll tell 
you in 15 seconds anything you want to know. 
KARDEX keeps track of your inventory daily. 
Brilliant colored signals flash “Maximum 
reached,” “Minimum reached,” “ia transit,” 
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ested in such a transaction unless the | 
| Russian agents offered better terms | 
|than heretofore. With short-term | 
notes and sufficient security posted 
in a! New York bank in case of de- | 
fault, he said, his firm would be | 
only too glad to contract for any 
number of cars. 

At the offices here of the Am- 
torg Trading Corporation, the of- 
ficial representatives for trade in 
this country of Soviet Russia, Mr. 
Meshlauk told newspaper men that 
one of his country’s greatest needs 
at the moment was automotive 
transportation. 

“In Moscow, a city one third the 
size of New York,” he said, “there 
are but several hundred privately 
owned cars and not nearly enough 
commercial cars. The Soviet in- 
dustrial development plan has pro- | 
gressed at a very rapid rate and | 
will continue to do so. The new | 
Ford plant at Nizhni Novgorod will | 
begin operations in August this 
year and will soon be operating at 
its capacity of 150,000 cars an- 
/ Nually.” 

Mr. Meshlauk was asked whether 
he might attempt negotiations with 
another American manufacturer for 
| assistance similar to the Ford plan. | 
| He replied that he had no specific 
‘commission to do so but that it 
was entirely possible. 


‘ 


FORD PLANTS RESUME 
WITH LARGER OUTPUT 


Charlette, N. C.. Jan. 6—The 
Charlotte plant of the Ford Com- 
pany, which has been closed for in- 
ventory and holiday periods, has be- 
gun production with a substantial 
increase in schedules. 


Des Moines, Ia.. Jan. 6.—Des 
Moines plant of the Ford Motor 
Company, closed a week ago for in- 
ventory, reopened January 5 with 


600 employees at work. H. N. Brad- 
ford, manager, explained that for the 
present the staff will be on pari- 
time basis, gradually working into 
full-time production. 


Long Beach, Cal., Jan. 6—Begin- 


|ning January 2 the Ford Motor Com- 


pany started stepping up its produc- 
tion at its local assembly plant. 
Hereafter the plant will operate 
thrée days a week with a quota of 
208 cars daily. That will make pro- 


| duction for January approximately 
2,500 cars, 
December production. 


a material increase over 


ow many 


hub caps on hand, Jack ! 


tive dealers are 


Kardex “Division 


“obsolete.” You can't go wrong. You purchase 
automatically and economically. Turnover and 
profits grow together. Errors are eliminated. 
50° of clerk time and cost is done away with. 
KARDEX pays for itself and makes a profit the 
first year in use. Modecn garage and automo- 


adopting it everywhere. 


Get in touch with a Remington Rand man 
today. He’s as near to you as your telephone. 


REMINGTON RAND BUSINESS SERVICE Inc. 


KARDEX 


REMINGTON 
POWERS 


KALAMAZOO 


BUFFALO, NEW YORK 


Sales Offices in all Principal Cities 


RAND 
DALTON 


SAFE-CABINET 
LINE-A-TIME 


BAKER-VAWTER 
LIBRARY BUREAU 
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Kardex Division, Remington Rand Business Service Jac. 


Remington Rand Bidg., Buffalo, N. Y. 


Gentlemen : Sead me your booklet, Stock Control. 


Name ‘ a aa 


Address_ 
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ARMON AWARDED | 
MET. S.A. E. MEDAL 
AT ANNUAL DINNER 


2 


EW YORK, Jan. 5.—Following | 
its custom of many years’ | 
ding the metropolitan section | 
the Society of Automotive Engi- 
rs began show week with its an- 
dinner and get together at the 
modore last night. 
One of the interesting events of | 
evening was the announcement | 
the awarding of the metropolitan | 
tion medal for the most note- | 
rthy automotive accomplishment | 
the development of passenger cars 
1930. Howard Marmon won this 
veted honor, which is to be an} 
feature hereafter, for 


aluminum engine. 
rd of judges which made the 
ward was as follows: N. B. Pope, | 
Miitor of Automobile Topics; D. C. 
mith of the New York Telephgne | 
ompany, W. G. Wahl, consulting 
gineer of Indianapolis, Herbert 
ase of the McGraw-Hill Company | 
nd T. J. Litle of the Holley Car- 
uretor Company. A committee of | 
ree will present the medal to Mr. 
armon on his arrival here this 
eek. 
Following the dinner, the mem-) 
rs and their friends were pre-| 
nted with the aspects of the 1931 
nodels from the engine standpoint, 
assis and body point of view. 
arry L. Horning, president Of | 
aukesha Engine Company., dis- 
sed the former subject while A. | 
. Denham, field editor of Automo- | 
lve Industries, and O. T. Kreusser, | 
{rector of General Motors’ Proving | 
round, discussed the two latter 
ngles, respectively. 
’ Horning pointed out that the fol- | 
gwing had probably received the | 
ost attention during the year, | 
rburetor air silencers, vibration | 
ampers, rubber mountings, in- | 
eased horse power, bearings on | 
x-cylinder engines, pistons, oil 
emperature regulation and exhaust 
ufflers. The speaker questioned 
he wisdom of boosting maximum 
mowers for advertising purposes 
grhen it frequently resulted in poor 
ow speed performance because of 
manifold design for the lower | 
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Honoring the Skipper 


| 500 leaders in the rubber industry | 


THIS IS A REPRODUCTION of the original cartoon drawn by 


Herbert Johnson of the Saturday 


Evening Post and presented W. J} 


McAneeny, president of the Hudson Motor Company, by Roy D. 
Chapin, chairman of the Hudson board, on behalf of the distributors, 


AY, 


RUBBER ASS’N HOLDS 
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OFFICERS RE-ELECTED 


New York, Jan. 6.—Approximately 


attended the annual banquet of the 


Rubber Manufacturers Association 
of America which was held last 
night at the Hotel Commodore. 
The speakers of the evening were 
Senator-elect Robert J. Bulkley of 


Ohio and Representative Francis | 
Seiberling, also of Ohio, and Senator | 


Ford, the well-known humorist. 

The annual banquet was pre- 
ceded by an organization meeting 
held in the morning at which all 
officers were elected for the coming 
year. No controversial subjects 
were discussed at any of these ses- 
sions. 

The officers 
the Kelly Springfield Company, 
president; J. D. 
the Goodrich Tire and Rubber 
Company, first vice-president, and 
C. D. Garretson, president of the 
Electric Hose and Rubber Company, 
second vice-president. - 

The entire board of directors were 
re-elected as follows: E. S. Boyer, 
president American Hard Rubber 
Company; E. H. Broadwell, vice- 
president Fisk Rubber Company; 
H. L. McClaren, president Ajax 
Rubber Company; C. Slusser, vice- 
president Goodyear Tire and Rub- 
ber Company; W. S. Wolfe, vice- 
president of the Seiberling Tire and 
Rubber Company. 

A. F. Townsend, president of the 
Manhattan-Rubber Division of the 
Raybestos-Manhattan Company, was 
the only new member elected to the 
board. 


Among those present at the or-| 


ganization meetings in the morning, 
in addition to the officers and di- 
rectors, were: F. B. Davis, president 
of the United States Tire and Rub- 
ber Company; W. O. Rutherford, 
president of the Pennsylvania Rub- 
ber Company; P. W. Litchfield, 
president of the Goodyear Tire and 
Rubber Company; S. S. Poor, vice- 
president of the General Tire and 
Rubber Company, and George Dry- 
den, president of Dryden Rubber 


| Auburn 8-98 Has 
ovy| ANNUAL BANQUET; ALL 


re-elected were: | 
Samuel Woolner, Jr., president of | 


Drawn 
Response From Dealers 
Foreign and Domestic 


| New York, Jan. 6—Roy Faulkner, 
vice-president in charge of sales for 
|.the Auburn organization, today an- 
nounces that since the announce- 
ment of the new Auburn 8-98 he has 
received inquiries from nearly every 
foreign country and from_practically 
every state in the Union. 

Orders have been closed for 4,100 
automobiles and inquiries from 147 
dealers were received in two days. 
Retail sales at the show, says Mr. 
Faulkner, have been very satisfac- 
tory and Auburn is looking forward 
to a most successful year in 1931. 


HOTEL CAR DISPLAYS 
PRODUCE BUSINESS 


(Continued from Page 1) 


Marmon and Franklin, 
| Roosevelt with Packard. 

Checking up on attendance this 
afternoon, Automotive Daily News 
was told by General Motors that for 
the first four hours and despite the 
rain there had been 8,067 checked. 
Inasmuch as this exhibit did not 
open until this morning and there 
still remainéd ten hours before it 
could be called a day, it was expect- 
ed that the count will show some- 
thing like 25,000, which will better 
last year’s first day by a couple of 
thousands. 

At the Chrysler exhibit W. T. 
Wright, in charge of the affair 
which opened Saturday, said it 
|looked as if the end of the week 
would show 4,000 visitors, of which 
number 10 per cent. might be 
looked on as fair prospects. Chrys- 
ler installed this permanent exhi- 
bition November 6, and for the first 
three weeks carefully counted all 
visitors. The returns showed an 
average of 2,000 a week. Mr. Wright 
declares that already the show 
background has doubled this at- 
tendance. Better still, those who 
call seem inclined to buy, and it 
looks as if the week would be pro- 
|. ductive of considerable business. 





Tew, president of | 


and the 





, | at the McAneeny testimonial dinner at the Ritz-Carlton, New York | Company. 
nges. The manifold design was; — nani ae 5 pees : a ie a | 


ting more for maintenance than . 5 = 
nything else because a manifold bodies emphasizes the need for new | WAYNE COUNTY 1930 

; roof treatment or materials. In- | 
REGISTRATIONS DOWN 45%) 


igned for power performance at 
Detroit, Jan. 


| The reaction as to the depression 
: |is that every one seems far more 
MITH MOTOR COMPANY |cheerful than usual and eager to 


FORMED IN WICHITA look into the possibilities of buying. 


wcll Snes oer- W.JIMCANEENY HONORED 


-j 
is d raw fuel on| teriors, both hardware and uphol- | 
ge wg ye consequent | Stery represent too much seameness, | I. W. Gill and Pred Smith, the new- 


6.—New passenger | !Y organized Smith Motor Company 


Ramage in the lower ranges. | although different sources of supply | 


The sixteen-cylinder Marmo 
yne of the outstanding develop- 
ents of the year. Its design, sim- 
licity and clean design and ar- 
ngement of accessories was a CONn- | 

‘ibution to the year’s accomplish- | 
ments. 

Mr. Denham reviewed the changes | 
in chassis design which have taken 
place and are represented in the 1931 
jobs. The outstanding 
were the improvements in trans-| 
ss design, *the adoption of, 


vee wheeling by several manufac- | 


turers, the use of more double-drop | 
frames and wider treads which have | 
resulted in lower bodies and better | 
oadability. Brake controls are now | 
more generally of the cable variety. | 
Steering is easier through the more | 
general use of anti-friction bear- | 
ings. Five wire wheels are standard 
in many lines. 

Mr. Kreusser pointed out that the 
increase in value received was the) 
dutstanding impression one _ ob- | 
ained from a review of the cars on | 
—, at the Automobile Show. | 
This was particularly true in the} 
jow priced field in which nearly 
every refinement of note is found | 
which one finds in the more expen- 
give lines. Slanting windshields are 
general and their value in eliminat- 
ing glare makes one wonder why 
hey were not generally adopted be- 
— this time. The lowness of the 
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! AGENTS WANTED 


| 


> 


AGENTS wanted for the new TELOFLASH 

spark plug. Ready January 15th. Re- 
fec.s firing in engine at a glance. ‘Ter- 
iio:v going fast. Write today. Yale Mfg. 
vw, P. O. Box 777, Phila, Pa. 


n was; 4re used and a wide selection is | 


available it made from a compara- 
tively narrow range. In his closing 
remarks Mr. Kreusser stated 
that the body engineer would 
cover in his design up to the radia- 
tor instead of stopping at the dash. 

Mr. Moskovics then made a few 
remarks regarding the possibilities 
for the engineer in the future. It 


for the engineer is still ahead. 


FORD OF CANADA, LTD., 
RESUMES OPERATIONS 

Detroit, Jan. 6—Ford Motor 
Company of Canada, Ltd., has re- 
sumed operations with 5,000 men re- 
turning to work, the same number 


employed when company closed for|of 6 per cent. notes to a total of | ~— 


nventory December 19. 


Blees Outlines 
Oakland Campaign 


mae! EE 


WwW. A. BLEES 


car registrations in Wayne county 
| in 1930 totaled 62,944, against 114,464 
in the preceding year, a decrease of 
| 51,520, or 45 per cent. 

Of the total, Ford accounted for 
; 36,908 cars, Or 58.6 per cent., com- 
| pared with 44,895, or 39.2 per cent. | 
| of the total in 1929. 

During December 2,545 new pas- 
senger cars were registered in 


' 
| 


features | is his opinion that the greatest era Wayne county, of which 1,136 were | 
| Ford, or 44.6 per cent., compared | 


| with 3,084 in December, 1929, Ford 
| accounting for 1,181, or 383 per 
| cent, 

APPROVE NOTE ISSUE 
Trenton, N. J., Jan. 6.—Issuance | 


| 


1'$75,400 by the Trenton Transit | 


Company has been approved by the 
Public Utilities Commission. The | 
proceeds will be used to pay the bal- | 
| ance due on the new motor buses. Ap- 
| proval was given to a number of ap- 
| plications by Public Service Inter- 
| State Transportation Company for | 
| transfer of municipal consents ob- | 
|tained by the Penn-Jersey Rapid | 
Transit Company for operation of | 
fifty-nine buses. The approval also} 
included sale of equipment in each’ 
instance. 


BUY CORTLAND LINE 

Cortland, N. Y., Jan. 6—The Cort- 
land County Traction Company has 
sold its entire stock in the Cortland 
County -Bus Lines, Inc., to H. S. 
Sweet and Peter Sisti of Utica, N. 
Y. The latter are extensive op- 
erators of bus lines in central New | 
York- The change of ownership 
took place on: January 1.. William 
P. Warren of this city has been ap- 
pointed manager of the new lines. 


DISCONTINUE SERVICE 
Lincoln, Neb., Jan. 6-—The Burl- 
ington Transportation Company has 
| discontinued bus service between 
| Hastings and Kearney, Neb., by way 
}of Minden. 





has signed a contract which makes 
it distributor for Pierce-Arrow au- 
tomobiles over an area of thirty- 
eight counties in Kansas. The new 
company was incorporated at $60,- 
000. 


IN OBSERVANCE OF HIS 
|Z 1ST YEAR WITH HUDSON 


Its president is I. W. Gill; sec- | 
retary, Fred U. T. Smith; treasurer, 


(Continued from Page 1) 


Hugh Gill; and attorney, Ray Tin-| 


der. 


TRANSFER BUS ROUTE 

Trenton, N. J., Jan. 6—Transfer 
of the Montgomery and West Side 
bus route im Jersey City from the 
Krebs Bus Company to the Tufano 
Bus Corporation has been approved 
by the Board of Public Utility Com- 
missioners. 


McAneeny Honored 
By Hudson Veterans 


WILLIAM J. M’ANEENY 


;and president of the Commercial 
Investment Trust; Roy D. Chapin, 
chairman of Hudson’s board and 
one of the founders of the com- 
pany; C. C. Winningham, a Hudson 
director, who has served with the 
company for twenty-one years, and 
James Schermerhorn of Detroit. 

Among the distributors’ guests 
were C. O. Mininger, president of 
the Auto-Lite Company and chair- 
|}man of the Willys-Overland board; 
| J. B. Siegfried, president of the 
| Motor Wheel Corporation; John 
Golden, veteran theatrical producer; 
James R. Coxe, vice-president of 
Consolidated Gas Company; E. H. 
Broadwell, vice-president of Fisk 
Rubber Company; B. A. Tompkins, 
president of the Bankers Company 
and vice-president of the Bankers 
Trust, and E. P. Hammon, presi- 
dent of Gemmer Gear. 

Veteran Hudson executives who 
also attended included Howard E. 
Coffin, the company’s first engineer 
and now a director; A. Barit, treas- 
urer, who has completed twenty-one 
years’ service, and Stuart E. Bates, 
chief engineer. 

R. M. Owen, president of Hudson 
Motor Car Company of New York, 
and R. B. Cole, vice-president and 
general manager, were present, these 
men having taken care of the New 
York end of the function, Alfred 
Reeves, general manager of the 
National Automobile Chamber of 
Commerce, was a guest, as were 
other nationally known figures in 
the industry. : 
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REPLACEMEN TS 


Jobber Contacts Garage Mechanics to Aid Sales 


' JOBBER BUILDS UP Philadelphia Jobbers Have 
i! SHOP BY CONTACTS Unlimited Faith in Future 


itera! Diomathien 
Supply Co., Chi- 
cago, Increases 
Business by Sales- 
men’s Relations 


With Men Who Do 
Repair Jobs 


S direct contact with garage 
A mechanics by jobber sales- 
men productive of results? 
If so, how may such activities 
best be handled? Every 
wholesaler in Chicago recog-| 
izes this field as a market 
for sales, and all of them 
cover it in some manner or 


other. 

One jobber who has gone after 
this type of contact in aggressive 
manner, consistently and with the 


itention of continuing, has had 
highly satisfactory returns. This 
concern is the Universal Automo- 
tive Supply Company, a large es- 
tablishment located at 4011 West 
‘Washington St. 

With the Universal Automotive 
Supply Company, every salesman is 
given a definite territory, and his 
responsibility is to cover that area 
thoroughly and efficiently. This in- 
cludes the contacting regularly with 
garage mechanics—those employed 
in distribtuor, dealer and other 
service stations, as well as those who 
run repair shops in small buildings 
or in-connection with public garages. 

So far as the mechanics of the 
jealers or distributors are concerned, 
he salesman’s initial contact with | 
hem is- handled in a diplomatic | 

janner. Permission to talk with 

phem and show them new tools, 
quipment or accessories is first 
ecured from service managers and 
nop foremen. The company also 
naintains a strict policy of not in- 
terfering with mechanics while at 
vork on a job. Consequently, if a 
1echanic is busy on the occasion of | 
p call, the salesman must ascertain 
shen he will be at liberty and re- 
urn at that time. 

Twenty per cent. of the Universal 
Automotive Supply Company’s busi- | 

ess is with former garage mechan- 
cs. it is stated by the company. 
This is taken as an indication of 

eir value from a present and fu- 

re sales standpoint and as ad-| 
quate reason why they are well 
,orth knowing and cultivating. The 
ne thod of the company is to bill the 
iealer or distributor, instead of the 
ndividual, for it has been found | 
iat this eliminates disputes later | 
to what was ordered, and that | 
issuing of regular requisitions 
the dealer is the most business- | 
e procedure to follow. 
, garage mechanic in the employ 
f a dealer may order nothing more 
han tools for his personal use, it is | 
xplained, but, indirectly, his influ- 
bnee is great and his opinion highly | 
espected when it comes to the} 
hoice of service-station equipment 
nd accessories, such as heaters, | 
nti-freeze mixtures, radiator shut- | 
ers and any number of other items. | 
-The company also places garage 
mechanics on its mailing list, in- 
inding regular monthly bulletins, 
it in the case of mechanics em- 
oyed by dealers this method is not | 
ed unless the mechanic’s superior | 
yificer so requests. The explanation | 
that the company never wants to 
© over anybody's head in reaching 
be mechanic. In circularizing deal- 
rs and distributors, therefore, mail- 

g pieces go direct to the service 

anagers, who ofttimes pass them 
to the shop foremen and me- 
hanies. 

When calls upon mechanics are | 
ade-and talks with them held, the | 
lesmen are equipped not only with | 
ierature to show, but also with ' 
amples of new equipment or ac- | 
ssories being introduced and¥) 

nonstrated. In covering larger 

Ins, such as those maintained by 

butors, the salesmen put in | 


ne 
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THE interest in personnel prob- 

lems exhibited during the last 
few months by operators of small 
manufacturing plants is one of the} 
most encouraging developments | 
arising from the current business 
depression. 
New York bureau recently among 
those employing forces of 500 or less 


veloped a keener interest in person- 


ever before. 

The new attitude is due largely to 
agitation for the stabilization of em- 
ployment and to the realization that 


Inquiries made by 4) 


| 


Birmingham Firm Em- 
phasizes Personal 
Relations 


HE problem that the 


Southern Bearing and 
Parts Company of Birming- 


' show that such employers have de- | ham, Ala., one of the largest 


|jobbers in the South, 
nel work and its possibilities than’ face when a machine 


had to 
shop 


i/was added was how to get it 


|onto the profitable side of the 


wise and skillful personnel work can | 
play an important part in prevent- | 


ing the wholesale lay-offs which ag- 
gravate business depressions. 

“When business attains its full 
swing again,” the bureau predicts, 
“the majority of such recent con- 
verts to the modern personnel atti- 
tude will rebuild their forces, with 
a view to giving permanent employ- 
ment to their workers. The old 
policy of ‘hit-or-miss’ employment, 
designed to meet only the needs of 
the moment, will be an exception 
rather than the rule.” 

A illustration of the 
concept of employment 


broader 
and per- 


{sonnel problems now governing the 
actions of the average employer, 
| the 


1s 
case of a manufacturer in a 
small town, who made a survey of 
unemployment in his community 


| before releasing a part of his work- 


ing force. 

Under the necessity of dropping 
a number of workers, this manufac- 
turer discovered that the chances 
for machinists to find work in the 
community were nil, while there was 


a fair demand for experienced ship- | 


ping men, toolmakers and truckmen, | 


Taking these facts into considera- 
tion, the owner let those men go 
who stood the best chance of get- 
ting other jobs. To have released 
machinists, he explained, 


employment condition. 

Another manufacturer with a 
force of 300 men has refused to lay 
off any of his wogkers, but keeps 
them busy manufacturing for stock. 
The goods now going on his shelves, 
he explains, will find a market in 
the early spring, when the demand 
| for the product will be heavy. The 
| experiment, started this year in an 
effort to assure his forces of steady 
work, has convinced this producer 
of the advantages to be found in 
prorating his annua] output over 
the twelve months of the year. The 
product is especially adapted to 
| Such a plan because it has no style 
element and enjoys a steady an- 
nual demand. 


'SMITH & GREGORY OPENS 


LARGER L. I. BRANCH 


6.—Smith and 
Inc., an- 
nounce the removal of their Long 
Island City branch today to 4501 


New York, Jan. 


Northern Boulevard. The original | 


Long Island City branch was opened 


| about two years ago, and rapid in- 


crease in business has necessitated 
the acquisition of larger accommo- 
dations. 

Approximately 5,000 square feet 
of space will be occupied in the new 
location. The plant is_ fully 
equipped to handle the braking sys- 
tems of passenger cars, buses and 
trucks. The equipment also in- 
cludes Cowdrey Electro Dynamic 
Brake Tester, the Accurometer for 


their time to best advantage during 
the lunch hour, or on the occasion 
‘of service meetings when they 
| sometimes appear on the program, 
especially if the product is of such 
a nature as to be of general interest 


ledger in the shortest possible 
period of time. 

The company had been in busi- 
ness at 305 South 20th St. for a 
number of years and was pretty 
well known in the trade, having 


been organized in February of 1922 
Therefore the company had a repu- 
tation already established; they 
were only expanding when a ma- 
chine shop was opened and made 
available to the trade. 

The shop has been open only a 
few months now, but the progress 
it has made toward bringing busi- 
ness in is considered rather re- 
markable, considering the dull busi- 
ness in Birmingham at the present 

G. E. Woodward is manager of 
the company, having established 
the business himself. 

When the shop was opened em- 
ployees immediately were put to 
work drumming up trade for it. 
Garage men had to be told that the 
shop was open for them to use. 
Each employee was told to make 
suggestions to customers who came 
by or phoned for supplies. They 
were invited to inspect the new 
shop and become acquainted with it. 

Then some direct mail advertis- 
ing was used. Mr. Woodward chose 
an inexpensive form of direct mail, 
using the postal cards sold by the 
post office. Several hundreds of 
these cards were mailed out monthly 
until the various friends and cus- 
tomers of the company were 
thoroughly familiar with the firm’s 
advertising message. 

Then Mr. Woodward introduced 
his ace plan for getting business for 
the shop, One man devotes his full 
time to calling on the trade in in- 
terest of the shop. He cails on ev- 
ery garage in the city and knows all 
the owners by name, Mr. Woodward 
said. 

This man's business is to create 
good will and friendship for the 
shop. His job is to know every cus- 
tomer’s weakness, his hobby, his 
troubles and to help him out in 
every way possible. 

“When business is rushing this 
man is also capable of coming into 
the shop and helping out, although 
his principal business is to call on 
the trade,” Mr. Woodward said. 

According to Mr. Woodward this 
form of business promotion gets the 
company more business than any 
other in use at the present time. 
“There is no waste in this personal 
contact advertising,” he says. 


front wheel alignment, and other 
machinery necessary to correctly 
service the automobile and for in- 
stalling and servicing the many ac- 
cessories distributed by the com- 
pany. 

The following are a few of the 
automobile accessories distributed 


| by Smith and Gregory, at both New 
| York 


and Long Island Cit y 


branches: Gabriel Triple 


'draulic shock absorbers and other 


Gabriel products; Westinghouse air | 
| brakes; 
brakes; Tropic Aire hot water heat- | 


B.-K. vacuum _ booster 
ers for passenger cars and buses; 
Balcrank bumpers; Globe radiator 
shutters; Foster shimmy stop; | 


trunks and racks and pneuphonie 


to the entire force of mechanics. | horns. 


| the money 


Hy- | 


PHILA DELPHIA, Jan, 6.—Auto- 


motive supply and parts jobbers 
here have strong faith in the fu- 
ture of the jobber who manages his 
business well and some see evi- 
dences that in the past year his po- 
sition in the industry has improved. 
Keenness of competition and the 
credit situation have been outstand- 
ing obstacles during the past twelve 
months as well as, of course, the 
general hesitancy of customers to 
buy except for immediate needs. 
These are the views some of the 
jobbers take of trade conditions. 
A. W. Robinson, in charge of the 


automotive equipment division of 
the Casanave Supply Company, 
2028-32 Samson St., says of the sit- 
uation: 

“Business now is fair. Storage 
batteries have been selling wonder- 
fully well, and battery equipment 
business is good. Our grease busi- 
ness is best just now, owing to many 
dealers having started their winter 
lubrication dri\e on customers’ cars 
Anti-freeze soid well during the 
first part of December. Tire chains 
have not been very active, owing to 
Jack of snow. 

“During the year the credit situ- 
ation was somewhat of a difficulty 
for the jobbers, principally because 
many of those customers who had 
were not buying, while 
those who were buying were not 
ready to pay promptly. Extending 
credit to ninety days helped this 
latter classification considerably. 
On November 1 we started our 
fourth “collection drive’ of the 
year, lasting till December 24. This 
proved of materia] assistance, and 
we succeeded in bringing in during 
the first three drives 65 per cent. of 
our delinquent accounts. 

“We offered for our fourth drive 
four prizes, and had our salesmen, 
as well as regular collectors, collect 
on bills. The first three prizes were 
for the ‘high’ men, in order, who! 
brought in the largest amounts of | 
money, and the fourth prize was for | 
the man who brought in the largest | 
number of checks. 

“The jobber is evidently becoming 
increasingly a necessity to the in- 
dustry and the comparatively recent 
decision of some large manufac- 
turers, especially in the storage bat- 
tery and in the automobile spe- 
cialities lines, to make the jobber 
their distributor, instead of con- 
tinuing to sell their products direct, 
has considerably helped the picture.” 

F. E. Ginther, secretary and 
treasurer of the Swain-Hickman 
Company, 3519-23 Lancaster Ave., 
says: 

“Business has been looking up, 
especially since the first of Decem- 
ber. Collections have been a little 
slow, but now are about normal. 
Up to November 15, there had been 
a general slump, but it looks now 
like steady improvement. The best 
sellers now are Buda engines, parts 
and bearings. 

“Our view of the jobber’s future in 
the trade i8 that he will continue to 
be a necessity. The manufacturer 
is not going to increase his organiza- 
tion to be able to distribute like the 
jobber, neither is he going to put up 
a lot of warehouses, which it would 
be necessary to do were the jobber 
to abandoned. What the cus- 


tomer wants is prompt service, and | 


this the jobber is furnishing.” 

“Winter merchandise, such as 
anti-freeze, started off selling well, 
but snow is what is needed to make 
tire chains sell,” says J: William 
Nock, president of the George W. 
Nock Company. “We have added} 
the full line of Van Norman tools, 
| to our stock and have taken on the | 
| Murphy Sudzrite system for wash- 
| ing cars.’ 


| This house has been advertising | 
jim the daily newspapers, in small | 


. January 


display space, its winter driving 
service facilities, such as flushing 
and servicing radiators and repair- 
ing and installing windshield clean- 
ers, horns and _ heaters. More 
marked activity in sales is expected, 
now that 1931 is under way. The 
credit situation has been one of the 
big problems in the past year, 
cording to this jobber. 
“Our business was just 
little ahead of last year’s in Decem- 
ber,” says Alben T. Eavenson, p: 
dent of the Parts Service Company, 
5217 Haverford Ave., Philadelphia, 
and 1135 Mount Ephraim Ave. 
Camden, N. J. “Winter merchandise 
is the leader at this time. 


ac- 
a ery 


€sl- 


Sales 
Keenness of competition was a fac- 
tor in 1930 business. As for the fu- 
ture of the jobber, we believe he is 
in a wonderul business, and. as in 
any other line, its success is 
ter of management.” 


a mat- 
NEW BUNDY TUBING 
SHOWN AT COMMODORE 
Copper Bundyweld tubing manu- 
factured by the Bundy Tubing Com- 
Detroit, Mich., announced in 
edition of the Automotive 
Daily News, is being shown for the 
first time at the company head- 
quarters room 1403, Hotel Com- 
modore. H. W. Bundy, chairman of 
the board; A. F. Knoblock general 
manager and W. E. Rude, tant 
general manager are in attendance. 


CHICAGO 
SHOW 
ISSUES OF 


Automotive 
Daily News 


24—Saturday 
26—Menday 
27—Tuesday 
28—Wednesday 
29—Thursday 
0—Friday 


In addition to the reg- 
ular circulation of Auto- 
motive Daily News there 
will be Daily Distribution 
in Chicago to those in the 
trade at the hotels, meet- 
ings, show booths, ete. 
Mail distribution to dif- 
ferent groups daily, in- 
cluding fleet owners, bus 
owners, dealers, distrib- 
utors, jobbers, factory 


pany, 
this 


assif 


January 
January 
January 


January 
January 3 


men and others. 


Make Your Space Reser- 
vations Now. 
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The New Marmon 88 Five-Passenger Sedan 


TWO GREAT NEW EIGHTS 
THAT OUT-DO EVEN TODAYS 


es —___ 
ee A roomy interiors, and many mechanical ad- 
NL ie vantages offer instant appeal to the buyer. 
—_ ns . 





- The Marmon 70 is powered by an 84 
horsepower straight-eight engine of Mar- 
mon design and manufacture. It is genuinely 
a Marmon in every respect—a worthy com- 
panion to the other cars comprising the 1931 
Marmon line of fine motor cars. 

The Marmon sales department cordially 
invites distributors and dealers in open ter- 
ritories to inspect these cars at the New 

ARMON this week begins its fifth year York and other principal automobile shows 
as an eight-cylinder manufacturer and to learn the details of the outstanding 
with two new straight-eights in two impor- Marmon franchise for 1931. 
tant price fields—the Marmon 88 and the 
Marmon 70. 
Thoroughly engineered to meet today’s 
N E W/ driving requirements, these two eights pro- THE MARMON SIXTEEN 
vide all-around performance characteristics, ANNOUNCEMENT 


plus good looks and tasteful appointments, 
R M (5 N + that instantly stamp them as outstanding Marmon also makes formal announce- 
‘ : . ; ment at the principal shows of the 
values in their respective price fields. ee a, re 
$2000 The Marmon 88 has a 125 horsepower en- venced motor car. 200-horsepower 


price classification gine and is constructed on two wheelbase all-aluminum engine. Wheelbase 145 
lengths—130 inches for two and five pas- inches. Prices under $5,000. 


N bE W senger body styles and 136 inches for seven- 


passenger types. New body lines, luxuriously 
MARMON. 70 


$1000 


price classification 


need 


The New Marmon 70 Five-Passenger Sedan 


MARMON MOTOR CAR COMPANY, INDIANAPOLIS 
New York Show Headquarters, 17th floor Commodore Hotel 





